/

/

Email: Sgjadi @scu.ac.ir



[]



L]



1]

[]

L]

L]

%

[]



1.

1]

L]



L]

L]
()
L]
()
[]
()
[]
()
L]
()

L]



[]
L]
[]

[]

[]

L]

[]



[]

1]

[ ]

L]

L]

[]



[]

[]

[]

[ 1]

L]



L]

[1]

L]




11



Minitab  Spss



1)




1)




Md

1)

Hi

~ N N~~~ ~

Ho






— =~

()

aF

_k
n= n




1)










10.

11.

Anderson, T. and Zeghal, D. (1994). “The Pricing of Audit Services:
Further Evidence from the Canadian Market”, Accounting and Bushness
Research, (Summer), pp: 195- 207.

Bedttie, V.; Brandt, R. and Fernley, S. (1999). “Perceptions of auditor
independence: UK evidence”, Journa of International Accounting,
Auditing and Taxation, 8, 67-107.

Berton, L. (1995). “Price waterhouse managers realign to cover
specialized industry lines’, Wall Street Journal (Joun 28), B5.

Chan, P.; Ezzamel, M., and Gwilliam, D. (1993). “Determinants of audit
fees for quoted UK companies’, Journal of Business, Finance and
Accounting Researsh, Vol. 5, pp: 765- 786.

Chung, D. and Lindsay, W. D. (1988). “The pricing of audit services: the
Canadian perspective’, Contemporary Accounting Researsh, Vol. 5, pp:
19- 46.

Craswell, A.; Stokes, D. J and Laughton, J. (2002). “Auditor
independence and fee dependence”, Journal of Accounting and
Economics,Val. 33, pp: 253- 275.

Craswell, A. T.; Francis, J. R. and Taylor, S. L. (1996). “The effect of
audit market deregulation on the pricing of brand name reputation”,
Working paper, University of Sidney, Australia. Contemporary
Accounting Researsh, Vol. 19, pp: 111- 116.

Craswell, A. T., Francis, J. R., and Taylor, S. L. (1995). “Auditor brand
name reputations and industry specializations’, Journal of Accounting
and economics, Vol. 20, pp: 297- 322.

DeAngelo, E. (1981). “Auditor independence, low-balling, and
disclosure regulation”, Journal of Accounting and economics, Vol. 3, pp:
113- 127.

Defond, M. L.; Raghunandan, K. and Subramanyam, K. R. (2002). “Do
non-audit service fees impair auditor independence?’, Evidence from
going concern audit opinions. Journa of Accounting Reseach, Vol. 40,
pp: 1247- 1274.

Dopuch, N.; King, R., and Schwartz, R. (2001). “auditors independence:
Appearance vs', Fact, Working paper, Washington University.



12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

Dunn, K. A.; Mayhew, B. W. and Morsfield, S. G. (2000). “Auditor
industry specialization and client disclosure quality”, Contemporary
Accounting Researsh, Vol. 17, pp: 183- 198.

Farquar, P. H. (1989). “Managing brand equity”, Marketing Research,
Vol 1, pp: 24- 33.

Ferguson, A. and Stokes, D. (2002). “Brand name audit pricing, industry
specialization and industry leadership premiums post Big 8 and Big 6
mergers’. Contemporary Accounting Researsh, Vol. 19, pp: 77- 110.

Firth, M. (1993). “Price setting and the value of a strong brand name”,
International Journal of Practice and Theory, Vol. 10, pp: 381- 386.

Firth, M. A. and Smith, A. M. C. (1992). “Selection of auditor firms by
companies in the issue market”, Applied Economics, Vol. 24, pp: 247-
255.

Firth, M. A. (1985). “An analysis of audit fees and their determinants in
New Zealand”, Auditing: A Journa of Practice and Theory, Vol. 4

(Spring), pp: 23- 37.

Francis, J. R. (1984). “The effect of audit firm on audit prices. a study of
the Australian market”, Journal of Accounting and Economics, Val. 6,
pp: 133- 151.

Frankel, R.; Johnson, M. and Nelson, K. (2002). “The relation between
auditor's fees for non- audit services and earning qudity”, The
Accounting Review, 77 (supplement), forthcoming.

Geiger, M. A. and Rama, D. V. (2003). “Audit fees, nonaudit fees, and
auditor reporting on stressed companies’, A International Journal of
Practice and Theory, Val. 22, pp: 53- 69.

Gietzmann, M. B., quick, R. (1998). “Capping auditor liability: the
German experience”, Accounting Organizations and Society, Vol. 23,
pp: 81- 103.

Gramling, A. A.; Gohnson, V. E. and Khurana, |I. K. (2000). “The
association between audit firm industry experience and financial
reporting quality”, Contemporary Accounting Researsh, Vol. 17, pp:n
133- 146.

Jones, F. L. and Raghunandan, K. (1998). “Client risk and recent
changes in the market for audit services’, Journal of Accounting and
Public Policy, Vol. 17, pp: 169- 181.



24.

25.

26.

27.

28.

29.

30.

31

32.

33.

34.

35.

Kohler, P. and Bloom, P. N. (1984). “Marketing professional services’,
Englewood Cliffs, NJ: Prentice Hall.

Krishnamurthy, S.; Zhou, J. and Zhou, N. (2002). “Auditor reputation,
auditor independence and the stock market reaction to Anderson's
clients’, Social Science Research Network. http://www.ssrn.com.

Lys, T. and Watts, R. (1994). “Lawsuits against auditors’, Journa of
Accounting, Vol. 32, pp: 65- 93.

Mayhew, B. W. and Wilkins, M. S. (2003). “Audit firm industry
speciadization as a differentiation strategy: Evidence from fees charged
to firms going public’, A Journa of Practice and Theory, Val. 22, pp:
33- 52.

Mc Donald, E. (1988). “Was that auditor's opinion realy independence”,
Journal of Law and Economics, (October), pp: 82- 93.

Mckinley, S.; Paney, K., and Reckers, P. (1985). “An examination of the
influence of CPA firm type, size, and MAS provision on loan officer
decisions and perceptions’, Journal of Accounting Research, Autumn,
pp: 887- 910.

Menon, K. and Williams, D. O. (1994). “The insurance hypothesis and
market prices’, The Accounting Review, Vol. 69, pp: 327- 342.

O'Keefe, T. B.; King, R. D. and Gaver, K. M. (1994). “Audit fees,
industry specialization, and compliance with GAAS reporting
standards’, Auditing: A Journal of Practice and Theory, Val. 13, pp: 41-
55.

Pamrose, Z. (1999). “Empirica research in auditor litigation:
Considerations and data’, Studies in Accounting Researsh, Vol. 33,
American Accounting Association, Florida.

Pearson, T. and Trompeter, G. (1994). “Competition in the market for
audit services. The effect of supplier concentration on audit fees’,
Contemporary accounting research, Vol. 11, pp: 115- 135.

Porter, M. E. (1985). “Competitive advantage: Creating and sustaining
superior performance”’, New York, NY: Free press.

Pratt, J. and Stice, J. D. (1994). “The effect of client characteristics on
auditor litigation risk adjustments, required audit evidence, and
recommended audit fees’, The Accounting Review, Vol. 69, pp: 639-
656.



36.

37.

38.

39.

40.

41.

42.

Scheffman, D. T. and Spiller, P. T. (1989). “International: Empirical
approaches to market power”, Journa of Law and Economics, (October),
pp: 53- 67.

Seetharaman, A.; Gul, F. A. and Lynn, S. G. (2002). “Litigation risk and
audit fees; evidence from UK firms cross-listed on US markets’, Journa
of Accounting and Economics, Vol, 33, pp: 91- 115.

Simon, D. and Taylor, M. H. (1997). “The Market for Audit Servicesin
Pakistan”, Advancesin International Accounting, Vol. 10, pp: 87- 101.

Simon, D. (1995). “The Market for Audit Services in South Africa’,
International Journal of Accounting, Vol. 30, pp: 356- 365.

Simon, D.; Teo, S. and Trompeter, G. (1992). “A Comparative Study of
the Market for Audit Services in Hong Kong, Maaysia, and Singapore”,
International Journal of Accounting Education and Researsh, Vol. 27,
pp: 234- 240.

Taylor, M. H. and Simon, D. T. (1999). “Determinants of Audit Fees:
The Importance of Litigation Disclosure, and Regulatory Burdens in
Audit Engagement in 20 Countries’, The International Journa of
Accounting, Vol. 34, pp: 375- 388.

42-Teoh, S. and Wong, T. (1993). “Perceived auditor quality and the
valuation of new issues’, Journa of Accounting and Economics, Voal.
68, pp: 159- 172.

. Willenborg, M. (2002). “Discussion of brand name audit pricing,

industry specialization, and leadership premiums post-big 8 and 6
mergers’, Journal of Accounting and Economics, Val. 33, pp: 91- 115.

. Willenborg, M. (1999). “Empirical analysis of the economic demand for

auditing in the initial public offerings market”, Journal of Accounting
Reseach, Vol. 37, pp: 225- 238.



