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Goodness of Fit

Degrees of Freedom = yAv, Full Information ML Chi-Square = a-A/Y-5(P = -/.)
Root Mean Square Error of Approximation (RMSEA) = ./-v\v

4. Percent Confidence Interval for RMSEA=(./-s¥v ; -/.vay)

P-Value for Test of Close Fit (RMSEA < +/-8) = +/++-

Normal fit Index(NFI)=-/aa¥ , Comparative Fit Index(CFI)=-/av-

Incremental Fit Index(IFI)=-/av-,Relative Fit Index(RFI)=-/afo

Goodness of Fit Index(GFI)=-/ay-,Adjested Goodness of Fit Index(AGFI)=-/a.
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