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راهنمای تدوين مقاله

ِ     -ػلویٍ اًگليؼی(  -ای دٍ صثبًِ )فبسػی هدلِ« تَػؼِ کبسآفشيٌی»فللٌبهِ  هٌظیَس استایبی    دظٍّـیی اػیک کیِ ثی

ِ    هؼشفیی ديـیشفک   ّیب،  آى ػلوی ثیيي  ی هجبدلِ ػَْلک ،اىگش دظٍّؾػغح داًؾ ػلوی ٍ فٌی  ّیبی   ّیبی ػویذُ دس صهيٌی

هابلات دظٍّـی ) ؿَد. هٌتـش هیاى ٍ کبسؿٌبػبى داخلی ٍ خبسخی گش ظٍّؾدهختلف کبسآفشيٌی ٍ ايدبد استجبط هيبى 

(Research Papers)، ( هاییبلات تيليلییی يییب هییشٍسیReview Papersگییضاسؽ ٍ ) ّییبی  داؿییکدّییبی ػلوییی يییب يب

ػَ ثب اّیذا  فلیلٌبهِ ٍ ثشخیَسداس اص اثؼیبد آهَصؿیی ٍ دظٍّـیی        ( هتضوي هغبلت ّنTechnical Notesتيايابتی )

.(ؿًَذ ح دس ايي ًـشيِ دزيشفتِ هیثشای چب ،هٌذ ثب ػٌبيک ثِ هيَسّبی ديـٌْبدی دس فشم فشاخَاى هابلِ ؽاسص

َاّـوٌذ اػک ثِ ًکبت صيش تَخِ فشهبييذ.خ ثِ هٌظَس تؼْيل ٍ تؼشيغ فشآيٌذ داٍسی ٍ چبح هابلات

  ی داخلی يب خبسخی چبح ؿذُ ثبؿذ.هابلِ اسػبل ؿذُ ًجبيذ قجلاً دس ّيچ ًـشيِ .1

فشػتبدُ ؿَد.هابلِ اسػبل ؿذُ ًجبيذ ّوضهبى ثِ ػبيش هدلات  .2

سػبل گشدد.ا www.jed.ut.ac.ir هابلِ اص عشيق ػبيک ًـشيِ ثِ ًـبًی .3

ل . فَاكی چيٌی ؿَد حشٍ ػبًتيوتش(  4ٍ چخ  5ٍ ساػک  29/6ٍ دبييي  4)ثب حبؿيِ اص ثبلا A4هابلات سٍی کبغز  .4

 Times 11ٍ هابلات اًگليؼی ثب قلین   13ًبصک  Bzarثبؿذ. هابلات فبسػی ثب قلن  singleكَست   ثيي خغَط ثِ

 ًبصک تْيِ ؿَد.

 -اؿیکبل  -)ثب دس ًظش گشفتي هيیل خیذاٍل   کٌذثِ قغغ ًـشيِ تدبٍص  صفحه چاپی 02حذاکثش اص حدن هابلِ ًجبيذ  .5

 ًتبيح ٍ فْشػک هٌبثغ(. -خلاكِ

كیَست تیس ػیتًَی ٍ فایظ عیی يیس       ِ ثی  ،11ًیبصک   Bcompsetهایبلات فبسػیی ثیب قلین      چکيذُ هابلِ ثیشای  .6

دبساگشا  اسائِ ؿَد.  

. ( 11)قلن هيتشا ػيبٍُ ًوَداسّبی هابلِ حتوب اكل ثَدُ ٍ داسای کيفيک هغلَة ثبؿذ ، خذاٍلاؿکبل .7

 ػبختبس هابلِ ؿبهل ػٌبكش صيش اػک:  .8

 ،)ًَيؼیٌذگبى( دسخیِ ػلویی    ًبم ٍ ًبم خبًَادگی ًَيؼیٌذُ  ،هابلِ اىػٌَ كفيِ ثبيذايي : دس خلذ هابلِ. كفيِ 1-8

داس هکبتجیبت ثبيیذ ثیب     ػْیذُ آٍسدُ ؿیذُ ٍ  ٍ ؿوبسُ توبع ًَيؼٌذُ يیب ساثیظ    هيل خذهک( ًـبًی الکتشًٍيس ٍی)

 ػلاهک ػتبسُ هـخق ؿَد.

. چکيیذُ هابلیِ   اػیک لوِ( ک 6تب  3: ؿبهل چکيذُ فبسػی ٍ اًگليؼی هابلِ ٍ ٍاطگبى کليذی )كفيِ اٍل هابلِ .2-8

هها  گیهیی و تصصهیه  )زمینه(، روش تحقیق، نتیجهه  مقدمهؿیبهل  ٍ کلوِ ثَدُ  220کلوِ ٍ حذاکثش  150حذاقل 

باشد.

:  كفيِ دٍم تب اًتْبی هابلِ ؿبهل .9

 .  ، اّويک ٍ ّذ  هَضَعبلِثيبى هؼهاذهِ ٍ  .1-9

يايق.ی تٍ ديـيٌِ چبسچَة ًظشیادثيبت هَضَع: هتضوي  هشٍسی ثش. 2-9

 ٍ تيليل.     گيشی ؿٌبػی تيايق: اثضاس اًذاصُ سٍؽ. 3-9

 .ّبی هشتجظّبی دظٍّؾثب يبفتِ آىّب ٍ هابيؼِ اسايِ يبفتِ ّب: يبفتِ. 4-9

http://www.jed.ut.ac.ir/


.ّبی تيايق هيذٍديک ٍگيشی کلی اسايِ خلاكِ ًتبيح ٍ ًتيدِگيشی:  ثيث ٍ ًتيدِ. 5-9

آتی ديـٌْبدی. ّبی گيشی ٍ اسايِ تيايق ثش ًتيدِاخشايی ٍ هتوشکض  ّبیِ ديـٌْبدي: اساّبديـٌْبد. 6-9

 .چٌيي دس دبيبى هابلِ رکش ؿَد كَست دسٍى هتٌی ٍ ّن هٌبثغ ٍ هآخز ثبيذ ثِ : فْشػک هٌبثغ. 7-9

 ای کِ اثتذا ًبم هؤلیف يیب هؤلفیبى،    ( ثبؿذ، ثِ گAPAًَِاسخبػبت دس هتي هابلِ ثبيذ ثِ ؿيَُ داخل دشاًتض ) .1-7-9

ػبل اًتـبس ٍ كفيِ رکش ؿَد. ؿبيبى رکش اػک کِ اسخبع ثِ کبسّبی چبح ؿذُ ثِ ّوبى صثیبى اكیلی )فبسػیی يیب     

(Williams, 2007, PP. 27-8)( يب 50، ف1384اًگليؼی( ثبؿذ. ثِ ػٌَاى ًوًَِ: )هايوی، 
 آٍسدُ ؿَد:   . دس دبيبى هابلِ، هٌبثغ، ثِ تشتيت الفجبيی ًبم خبًَادگی ًَيؼٌذُ، ثِ ؿشح صيش2-7-9

  هؤلیف ٍ تکیشاس آى ثیشای هؤلفیبى ثؼیذی، ػیبل چیبح )دس        کبهل ًبم يب کتبة: ًبم خبًَادگی هؤلف، حش  اٍل

 .داخل دشاًتض(، ػٌَاى کتبة )ثب قلن ايتبليس(، ًَثک چبح، هيل اًتـبس، ًبؿش

 ًوًَِ فبسػی:  

( NGOsّیبی غيیش دٍلتیی )    ػبصهبى(، کبسآفشيٌی دس ًْبدّبی خبهؼِ هذًی: دظٍّـی دس 1383هايوی، ػيذهيوذ )

 ايشاى، چبح دٍم، تْشاى: اًتـبسات داًـگبُ تْشاى.

 ًوًَِ اًگليؼی:  
Bygrave, William (1997). The Portable MBA in Entrepreneurship, New York: John Wiley & Sons

  ثؼذی، ػبل چبح )دس داخل هؤلف ٍ تکشاس آى ثشای هؤلفبى کبهل ًبم يب هابلِ: ًبم خبًَادگی هؤلف، حش  اٍل

دشاًتض(، ػٌَاى هابلِ )داخل گيَهِ(، ػٌَاى هدلیِ )ثیب قلین ايتبليیس(، ػیبل اًتـیبس هدلیِ، ؿیوبسُ هدلیِ، ؿیوبسُ

كفيبت هابلِ. 

ثیب حیشٍ  ًیبصک ٍ  ،ؿیذُ اص هٌیبثغ ٍ هآخیز    جهغبلت اػتٌتبًال ثِ هضوَى ٍ  -هؼتاين ٍ غيش هؼتاين -ّب ًال قَل .10

 ،ٍ ؿیوبسُ كیفيبت هٌیبثغ ٍ هآخیز     ،تیبسي   ،ٍ ًبم كبحجبى آثیبس  ؿَدهـخق  ،ّبی هشػَم گزاسی اػتفبدُ اص ًـبًِ

ثلافبكلِ دس هيبى دشاًتض ًَؿتِ ؿَد.

هـیبٍساى ٍ داًـیدَ ثیِ كیَست تَ هیبى ٍ ثیب        ،ًبهِ داًـیدَيبى ثیب ًیبم اػیتبد ساٌّویب      هابلات ثشگشفتِ اص سػبلِ دبيبى .11

ؿَد. ليک اػتبد ساٌّوب هٌتـش هیؤٍهؼ

  .ٍ ًيض ٍيشاػتبسی هابلات، ثشای دفتش ًـشيِ هيفَػ اػک ب قجَل حق سد، ي .12

چبح فللٌبهِ، ثِ تؼذاد ًَيؼٌذگبى هابلِ، ًـشيِ ثشای ًَيؼٌذُ هؼئَل اسػبل خَاّذ ؿذ.اص دغ  .13

 آدسع دؼتی: 
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Ranking of Selected Countries According to National 
Innovation Capacity Improvement Using Data Envelopment 

Analysis 

Nezamodin Faghih1, Kazem Askarifar2

1. Professor of Management, University of Shiraz, Iran 
2. Ph.D. Candidate, Systems management, University of Shiraz, Iran 

Received: 11-01-2014 
Accepted: 17-05-2014 

Abstract 
Each country could optimize the innovation process by improving 
infrastructures and national atmosphere. With regard to methodolory, in this 
paper 11 variables are selected among 20 demographic, R&D, and business 

ons and statistical methods. Patent 
registrations data in USPTO is considered as the model output. Data of input 
variables gathered from published reports of some institutions and organizations 
such as World Bank and Heritage foundation. Then 57 countries are ranked 
according to input oriented CCR, output oriented BCC and slack-based data 
envelopment analysis model. The findings show that Slack-based model 
presents better results with considering input and output variables 
simultaneously. Developed countries with suitable infrastructures and registered 
patents are at top ranks, meanwhile nondeveloped and developing countries 
with lower ranks have weak innovation infrastructures or outcomes. Also, 
governmental and Nongovernmental budget and professional researchers of 
R&D are the most important variables for improving innovation atmosphere, 
which must be considered in policy-making decisions.  

Keywords: business environment, data envelopment analysis (DEA), national 
innovation capacity, research and development (R&D), ranking. 
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Social Capital of Entrepreneurs in Male and Female 
Dominated Job Sectors 

Zahra Arasti1 , Juan Nahid2, Arian Gholipour3

1. Associate Professor, Faculty of Entrepreneurship, University of Tehran, Iran 
2. MA, Entrepreneurship Management, University of Tehran, Iran 

3. Associate Professor, Faculty of Management, University of Tehran, Iran 
Received: 19-08-2012 
Accepted: 04-02-20  

Abstract 
In value creation process via finding and exploiting opportunities, entrepreneurs 
have to create and use social networks to gain access to resources and 

contacts and performance can influence the social capital of a society. This 
research reviews the previous research regarding the effect of sex segregation 
on social capital and focuses on the sex
level of entrepreneurs. This article assumes social capital based on four 
dimensions: social trust, social cohesion, social participation and social 
networks. The population of this research consists of the participants of top 
entrepreneurs festival  the Ministry of Labour. The research is a 
qualitative survey and is conducted using a questionnaire. The multiple 
regression analysis has been used for continuous variables and the chi-square 
method is applied for discrete variables. The results of this research indicate that 
female entrepreneurs have the highest level of social capital in female 
dominated jobs compared with other groups, while male and female 
entrepreneurs have the lowest level of social capital in male dominated jobs. 
These results can help policymakers and executives with developing useful and 
effective social capital and can help entrepreneurs with selecting the fields with 
higher social capital and more appropriate performance. 

Keywords: entrepreneurship, male and female dominated job sectors social 
capital
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Abstract 
Strategic entrepreneurship is the intersection of entrepreneurship research and 
strategic management. There is no consensus on the definition, dimensions and 
constituent elements and a few models have limitations. The aim of this paper is 
to review previous studies with an emphasis on empirical evidence, to 
summarize them in an innovative framework to make a greater understanding of 
strategic entrepreneurship, to combine the existing scholarly research in this 
young and emerging field as well as to develop a conceptual model based on 
configuration approach. We derived a model with seven domains and conclude 
that companies must act based on both entrepreneurship and strategic 
management that is required for sustainable wealth creation. And deeper 
understanding of this concept could trigger future studies to identify its 
components and elements, test proposed model by researchers and implement it 
in organization by managers. 

Keywords: configuration approach, competitive advantage, exploration, 
exploitation, strategic entrepreneurship.  
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Abstract 
Firms invest in their learning activities to improve their innovative efforts. 
These kinds of activities are either internal or external. Knowledge which Flows 
among local actors is one of the external learning factors. Spontaneous 
knowledge flows among firms without any compensation or with compensation 
less than the real value is called knowledge spillover. This paper analyzes the 
effect of knowledge spillover as an independent variable on innovative 
performance of knowledge intensive firms as a dependent variable. To this end, 
this qualitative research is conducted using a questionnaire. Data is collected 
from executives and experts of 66 firms in IT industry located in science and 
technology parks of Tehran. The results analyzed using SPSS and Smart PLS 
software and Structural Equations Modeling indicated that knowledge spillover, 
through labor mobility, informal Interaction and spinoff companies, has a 
significant positive impact on innovative performance of IT firms based in 
science and technology parks of Tehran. 

Keywords: innovative performance, knowledge spillover, knowledge flow, 
knowledge transaction, knowledge intensive firm, science and 
technology parks. 
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Abstract 
Corporate entrepreneurship is one the key factors for long term success of 
family firms. Therefore, continuing the entrepreneurial behaviors in the 
following generations of the family firm, which is called transgenerational 
entrepreneurship, is of paramount importance. Among different factors, the 
successor has a key role in the development of entrepreneurship in the firm. So, 
the family firm mangers are to adopt effective practices to nurture a successor, 
being competent enough to promote entrepreneurship in the firm. In this 
research, five Iranian large family firms, being able to promote entrepreneurship 
in their different generations are studied and their practices for successor 
development are identified. The results show four main practices: education, 
working inside or outside the family firm, nurturing in the family, and 
mentoring. In this paper all these practices are described and their impact on 
developing the successor is explained. Particularly the third and fourth methods 
are deeply investigated. Two functions of mentoirng, career and psychological 
functions, are also well studied. 

Keywords: corporate entrepreneurship, family firm, successor development, 
successor, transgenerational entrepreneurship. 
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Abstract  
In the present-day world, sports activities and events are not to be considered 
solely for the purpose of entertainment or recreation. The result of this research 
has shown that sports businesses have entered a wide domain of activities like 
management, new technologies, marketing, advertisement and the like. In this 
area, the number of businesses which are connected to the world by information 
technology is rapidly growing. This growth necessitates sports businesses to 
enter this arena and guarantee their survival, growth and competitiveness by 
identifying and exploiting opportunities in IT sector. In this study, aided and 
supported by a sample of 86 owner-managers and experts of sports businesses 
in IT sector, opportunities are identified and categorized into three underlying 
groups. These groups are labeled as service, production, sale and Marketing 
opportunities. The results show the highest priority for service and the lowest 
for production and sale opportunities. Moreover, the priority of these 
opportunities within each group is presented in components of this study as 
well. 

Keywords: entrepreneurship, opportunity, sports.
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Abstract 
The increase in the number of university graduates, especially at MA level, in 
the recent years on one hand and the disproportionate growth of employment on 
the other hand, has made graduates unemployment one of the major challenges 
of the country. Most students prefer to be employed, while employment 
capacity in society and increase in the number of students do not match closely.
Entrepreneurship is one of the ways to create employment; and intention is the 
best predictor of any behavior including entrepreneurship. Entrepreneurial 
intention is influenced by different factors, including human capital. The present 
study tries to investigate the effect of human capital on entrepreneurial intention 
through mediator variables as well as intuitive and rational styles. In this study, 
psychological capital and individual variables were regarded as control 
variables. The participants of the study incorporate the MA students of the 
School of Electrical and Computer Engineering of Tehran University. 140 
questionnaires were randomly distributed among them. This is an applied and 
quantitative research regarding the purpose and methodology of the research. 
The research yielded the result that human capital (education and experience) 
has a significant effect on entrepreneurial intention. It was also proved that 
psychological capital and individual variables influence intention through 
cognitive style, while education and experience influence entrepreneurial 
intention through rational and intuitive styles, respectively. 

Keywords: cognitive style, entrepreneurial intention, human capital, 
psychological capital. 
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Developing social entrepreneurship has become a key issue for researchers and 
policy makers, as social entrepreneurs are agents of socio-economic 
development. Because of the intention- based nature of social entrepreneurial 
behaviors, the present study at the first stage explores the relationship between 
social entrepreneurial attitude and social entrepreneurial intention. At the 
second stage, it explores the moderating role of social capital, human capital 
and financial security in this relationship. To this end, the quantitative approach 
and the multiple variable regressions with hierarchical strategy were employed. 
Data was collected from 141 volunteers of charity organizations in Shiraz. For 
data analysis, SPSS software and AMOS path analysis software were used. The 
results indicate that social entrepreneurial attitude- defined in this study as 
having affective, cognitive and conative reactions toward empathy and 
responsibility to social needs- has a significant relationship with social 
entrepreneurial intention. In addition, an financial security and 
social capital reinforces this relationship by the order of the intensity of impact; 
however, the human capital of social entrepreneurship does not have any 
significant impact on such relationship.  

Keywords: financial security, human capital, intention, social entrepreneurship, 
social entrepreneurial attitude, social capital.  
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Abstract 
Research findings suggest that the effect of corporate entrepreneurship on 
performance occurs through the channel of knowledge-based capital 
mechanisms. The purpose of this study is to investigate the relationship between 
corporate entrepreneurship and performance using the mediating variable of 
knowledge-based capital in technology-driven enterprises listed in Tehran Stock 
Exchange. This study is a descriptive-correlational applied research. Its sample 
includes 65 cases in four industries of automobile, electrical machines, chemical 
and medical products. In selecting the given corporations we used the census 
method in which the data of 42 corporations were analyzed. Questionnaires and 
secondhand data of corporate (records and documents) were used as instruments 
for data collection. We have used Confirmatory Factor Analysis and Structural 
Equation Modeling in Partial Least Square (PLS) method for data analysis. The 
results show that knowledge-based capital along with three dimensions 
including human capital, organizational capital, and social capital, plays a 
mediating role in corporate entrepreneurship-performance relationship. It means 
that corporate entrepreneurship will result in the extension of knowledge-based 
capital which in turn enhances the corporate performance.  

Keywords: corporate entrepreneurship, corporate performance, human capital, 
organizational capital, social capital. 
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Abstract 
Entrepreneurship education is one of the most important informal training 
programs that are conducted in most training centers. The aim of this research is 
to investigate the relationship between need for cognition, training self-efficacy, 
and learning\ training motivation with training transfer. The method of research 
is correlational and 164 trainees of entrepreneurship center of University of 
Esfahan have been measured in two phases (pre-training and post-training). 
Questionnaires used in Pre-training stage were Cacioppo, Petty and Kao's scale 
of need for cognition (1984), Quinones pre-training self-efficacy scale (1995) 
and Neo & Wilkins learning motivation questionnaire (1993). Questionnaires 
used in post-training stage were Brown's post-training questionnaire (1999) and 
a researcher-made training transfer questionnaire. Data analysis was performed 
using Pearson Correlation Coefficient and Stepwise Regression Analysis. The 
fFindings showed that there are significant positive relationships between all 
research variables and training transfer. Also, the results of Stepwise Regression 
Analysis showed that the two variables of need for cognition and post-training 
self-efficacy have the ability to predict training transfer. Since need for 
cognition and post-training self-efficacy are improvable by training, we can 
expect to enhance training transfer by designing training programs based on 
these two variables. 

Keywords: entrepreneurship training, learning\ training motivation, need for 
cognition, training self-efficacy, training transfer.  
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