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!. Rose and Pulizzi

2, Create, Edit and Manage

°. Aggregate, Curate & Optimize
*. Promote, Converse and listen
>. Measure, analyze & learn
®.Odden

7. Djoukanova & Georgiva
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2, James Duthie
3, Audience

4, Audit

5. Analyze

6. Action plan
7. Advertise

8, Gandhi
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