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Recently, rural tourism is a type of tourism that has the capacity to attract tourists along with rural de-
velopment by making surplus income, providing a better quality of life for residents, and improving in-
frastructures. Regarding the mediating role of overall satisfaction in the rural tourism industry, this study
investigates the relationship between the factors of sustainable competitive advantages and loyalty
through a descriptive-analytical approach. The statistical population of the research involves all visitors
of Golestan province villages. The statistical sample comprises 386 tourists based on Krejcie and Morgan
Table. A questionnaire is used for data collection, and a pre-test is applied to test its validity and reli-

Key words: ability. The validity of the survey is confirmed by content methods, tools, and constructs, and its reliabil-
Loyalty, Satisfac- : ity is confirmed by Cronbach's alpha method. The authors, while thoroughly reviewing the theoretical
tion, Sustainable i foundations and selecting the members of the statistical sample using simple random sampling, have
Competitive Ad- © tested the research hypotheses by a structural equation modeling method. Using LISREL 8.8 software,
vantage, Tourism the results of the structural equation model show that there is a significant relationship between factors
Industry ¢ such as quality, value, image, and satisfaction and dependent variables of overall satisfaction and loyalty.
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Extended Abstract visitors. This study investigates the relationship between

the factors of sustainable competitive advantage and tour-

1. Introduction ist satisfaction and loyalty. Image of tourists, quality of

destination, tourism destination evaluation and satisfac-

oday, visitors are considered the most tion in the destination are the main sustainable competi-

critical asset in tourism areas. Therefore, tive advantages in the tourism industry. Accordingly, the

the attention of visitors is of the main study efforts will be centered on marketing tourism des-

concerns of tourism development or- tinations, determining competitive positions and ways of
ganizations, and they attempt to attract attracting tourists.

and maintain visitors and make them permanent and loyal
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Another purpose of this study is to understand better how
loyalty to a destination works better. Through identifying
the factors leading to loyalty, this study shows that loyalty
leads to the development of strategies that will open up
possibilities for improving competitiveness. Therefore,
this study aimed to provide useful solutions for managers
in tourism destinations to enhance the level of loyalty and
increase the number of visitors, by which the profitability
of tourist destinations and places will be increased.

2. Methodology

The research is an applied study carried out through a
survey. This is, from the perspective of research, descrip-
tive correlation research because it investigates the rela-
tionship between the research variables. For statistical
analysis, Factor analysis, structural equation modeling
(SEM), and LISREL software are used. The study popu-
lation is all tourists who visited rural areas of Golestan
province. The statistical sample is 386 people based on
Krejcie and Morgan table. A questionnaire is developed
for data collection, and a pre-test examines its validity
and reliability. The content methods, tools, and constructs
confirm the validity of the survey. Additionally, reliability
is confirmed by Cronbach's alpha method.

3. Results

The results of the study showed that there is a significant
relationship between sustainable competitive advantages
and satisfaction and loyalty of the rural visitors. In other
words: first, the destination image has a positive effect on
overall satisfaction. Secondly, the destination image has
a positive impact on loyalty. Thirdly, the perceived qual-
ity of destination has a positive effect on overall satisfac-
tion. Fourth, the perceived quality of the destinations has
a positive effect on loyalty. Fifthly, the perceived value
of destinations has a positive effect on overall satisfac-
tion. Sixthly, the perceived value of the destinations has
a positive impact on loyalty. Seventhly, satisfaction has a
positive effect on overall satisfaction. Eighthly, satisfac-
tion has a positive effect on loyalty. Ninthly, overall satis-
faction has a positive impact on loyalty.

4. Discussion

The development of the tourism industry has many ben-
efits, including employment creation, economic prosper-
ity, and improving income distribution in tourism regions,
and as a leading industry, it can play an essential role in
the economic, social, and cultural development of com-
munities. Tourism has become a new and significant fac-
tor in rural development and attracts tourists to rural areas
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and contributes to a better spatial and temporal distribu-
tion of these flows. Rural tourism also increases non-ur-
ban profits, in addition to other aspects, through creating
an additional income and providing a better quality of life
for residents, and developing infrastructures and employ-
ment level.

5. Conclusion

The study shows that satisfaction and loyalty are critical
for maintaining a destination's competitive advantages,
which in turn leads to economic stability and a positive
effect on the level of employment in local communities.

Keeping visitors engaged and loyal guarantees develop-
ment. The findings of the study showed that tourists eval-
uated the destinations positively because of improving
the quality of services in the tourism destinations. This,
in turn, can attract more visitors and allows the previous
ones to re-visit the destinations and can create sustainable
competition.

Building upon the research findings, the following sug-
gestions are provided:

1. It is suggested that media advertising and guides are
created, and the pictures of rural tourism attractions in
Golestan province are made available to visitors.

2. It is suggested that a suitable and favorable environ-
ment in tourist destinations is created, and short and long-
term plans are developed to improve the rural tourism
space and increase the loyalty of tourists.

3. It suggests putting resolving issues related to the ru-
ral tourism destinations in the priority to increase tourist's
satisfaction. Therefore, actions such as extending com-
munication routes, creating suitable places for visitors to
rest, promoting environmental health, etc. are high prior-
ity requirements.

4. Tt is suggested to extensively address the issues re-
lated to the satisfaction of rural tourists, such as security in
tourism areas, improvement of the overall tourism envi-
ronment, creation of proper environment health, increas-
ing tourism services.
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