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Introduction: The main objective of this research was to study the outcomes of
brand globalization of the Iranian football pro-league.

Methods: In order to achieve the goal and according to the specialty of the subject,
qualitative study was used by conducting in-depth interviews with the experts of this
subject. The interviews were conducted using snowballing technique and ultimately
20 people (18 Iranian people and 2 foreigners) were interviewed. Finally, the data
obtained from the interviews were analyzed by grounded theory method through
three stages open, axial, and selective coding.

Results: The consequences identified according to the internal and external
conditions and the strategic globalization of the brand of Iran's premier football
league showed 5 main areas and 32 categories. These areas included: political,
economic, legal, structural and cultural-social development.

Conclusion: According to the research findings of the positive outcomes of brand
globalization of the Iranian football pro-league, it is necessary for the country’s
football managers as well as practitioners to provide the required conditions and
platforms to move on the path to globalization.
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Introduction

Globalization is one of the most important issues in today's
world, and many companies and organizations have used
global marketing approaches in their brand strategies. One of
the most important known advantages of globalization is the
fact that today's companies and organizations are looking to
profit from the image and reputation of global brands.
Considering the results obtained from the past researches,
which were sometimes contradictory, as well as the lack of
sufficient theoretical foundations and the existence of many
ambiguities in this field and the interest of the researcher and
colleagues, it was decided to conduct a research in this regard.
Also, since globalization is a new issue in Iran and currently,
many prestigious football leagues and clubs in the world have
revised their brand portfolios and applied global marketing
strategies, in future for our country also it will be inevitable to
accept and apply. Therefore, identifying and explaining the
expected consequences of this phenomenon can help to accept
it more by the country's football players and managers and
provide a suitable platform to move towards it. Based on this,
the main question of this research is: What and how is the
model of the consequences of the globalization of the Iranian
Premier League brand.

Methods
The research method was qualitative and based on grounded

theory with a systematic grounded theory approach. The
statistical population of this research includes specialists and
experts familiar with the topic of globalization and global
marketing in sports and related issues and those involved in
football. The interviews continued purposefully and in a
snowball manner, and finally, even though after conducting 12
interviews, the researchers concluded that the new information
is the repetition of the previous information, in order to
increase the diversity and conceptual concentration of the
theory, up to 20. We conducted interviews (18 Iranians and 2
foreigners). To confirm validity and reliability in this research
using the concept of reliability and its multiple elements,
several strategies were used such as review during coding,
verification of results by referring to subjects and verification
of research colleagues. Considering that the reliability rate is
more than 60%, the reliability of the coding was confirmed.
Finally, the data obtained from the interviews were analyzed
using the basic data method and through three stages of open,
central and selective coding.

Results

The consequences identified according to the internal and
external conditions and the strategic globalization of the brand
of Iran's premier football league showed 5 main areas and 32
categories. These areas included: political, economic, legal,
structural and cultural-social development, each of which had
some open source code. And finally, based on the final model
of the research, the relationship between the research
components has been shown in a circle, which indicates the
overlapping and mutual influence of the components on each
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other. In other words, development in one sector can lead to
development in other sectors.

Conclusion

In general, in order to become global and gain competitive
advantages, managers of the country's premier football league
organization and affiliated clubs should focus enough on their
brand as the most important asset and manage it over time in
order to create value and promote it. Consider the brand. It
seems that according to the research evidence and the
consensus of the majority of the interviewees regarding the
positive consequences of the globalization of the Iranian
Premier League, it is necessary for the managers and players
of the country's football to provide the necessary foundation
for moving in the direction of globalization with attitudinal-
behavioral alignment. Therefore, based on the findings of the
research based on the positive consequences of the
globalization of the Iranian Premier League brand, it is
necessary for the country's football managers and players to
provide the necessary foundation for moving in the direction
of globalization with attitudinal-behavioral alignment.

Ethical Considerations

Compliance with ethical guidelines: The researcher and the
accompanying team have avoided including personal
information, especially the names of the participants in all
stages of the research. Also, all the interviews have been done
with prior coordination and with the consent of the
participants.

Funding: The research was done without using financial resources
Authors’ contribution: The authors have contributed equally
Conflict of interest: The authors have no conflicts of interest.
Acknowledgments: The respected referees are thanked for providing
structural and scientific comments. The authors consider it necessary
to acknowledge and thank all the participants in the interview and all
the people who cooperated in the implementation of this article as best
as possible.



»

. et
@ £y
($ /)t /o S
0 F
TIV-£TVX :5{/‘”-/&': )

ol JWgd 9 S W g Sl woly Jue (215

fd.).wabl)’){.oc T D S Cuwgaals !l ¢ grdbl?wd”).\ai.\g,wc ' g g 3w

5.50roush2016@gMail.COM :acblly .ol n) «ylyas ool pos oKD ¢ i i3 5 (5599 pole oISl ¢ o jyg Cuppto 09,5 )
NSajjadi@Uut.ac.ir :asbll, .l nl ool el pos Bl ¢ oy dis 5 (5559 pole Sl ¢ o559 Ca o 89,5 ¢ Jghone odinagi Y
.alidoust@Uut.ac.ir :asbll, .l )ya5 ¢l oKl  iunydis g (559 pole oAy ¢ 1B5y9 oo 09,5 ¥
meh_hamidi@yah00.CoMm :acbll, .oyl « g o)l yas ol o i )ais g (B pole 01Kl (b g oyl 09,5 ¥

ouS> Al wleb!

gy dllis tlie £oi

dg olpl g 5y S 8y ad e sladaly Jao (Sl iagh ool (Lol Gan el

b (i adllas (g gadge (g1 (paaSS 4 dagi b g sldime B 4 liwd lp 1odBgR (W)
Jaddd Gygo 4y dslas plosl .85 )5 ooliiwl )50 gadse (pl (K50 b Gres slaaslas pbl 5l ool WAV/-AIVA il )0 & U
plxlp 28)5 )5 anlas 5)50 (215,85 ¥ 5 (Sl J8IA) )8V Coled 3 5 el eldl By dglS oged ar g AYAVNY/N 16,5k )b
9 4575 3y90 A5l g Gy il (IS Al jo dws Bo)bo 5l g ok oy bgy 4 adsbas | Lol (gloodls  yraAL¥/F 1S g U
O HIB JdoSvryny sast g, 6

Olrl Jgd 5y S 85 135k @02l) 5 Sem 9 990 kulpd 4 a2 b osd plulid (slaoly by Bl

—Singh g sl o Bgin e slasil ¢l drgs 2ol loadlaps ol g doia VY 5 Lol da & Sily Haolgals
D u.f—l.o..>] by

S9p Ol JBsd jp S Sy a3l Cute ladely e Gigly ol bl 105 S Aol lotely

TSl e 2 Sz oY (il i ()l = () (Sgmed L 98 JLigh () juilewss 5 e conl “M"Jfg
T : - PN

gl wal S 1) s S

ol Jeiss

ol Jugd 5y S Gy o8 Sl clasaly Juo (b (1F-) 0l 50 s g fmanlpl (S 5ind Cusgade tllal ds (g3l 3lms ¢Sl s DLk
B=VA NB(Y) g S pito it
DOI: http//doi.org/10.22059/jsm.2019.266085.2157

oByg 4 (CC BY-NC 4.0) juols' 528 ity olsl 1y 298 (6,58 ceSlle 3> 5 ol () ole 85 m

JSM@ut.ac.ir. : el | NttPS://jSM.UL.AC.IN iy s o poT |ccansl 03,87 38T,

.QKM?; © .Olﬂ('i olKisly QI)LiaSl :)33[5



mailto:s.soroush2016@gmail.com
mailto:s.soroush2016@gmail.com
mailto:nsajjadi@ut.ac.ir
mailto:e.alidoust@ut.ac.ir
mailto:meh_hamidi@yahoo.com
doi:%20http//doi.org/10.22059/jsm.2019.266085.2157
doi:%20http//doi.org/10.22059/jsm.2019.266085.2157
http://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1
https://jsm.ut.ac.ir/
mailto:jsm@ut.ac.ir
mailto:jsm@ut.ac.ir
https://orcid.org/0000-0002-4116-0508
https://orcid.org/0000-0001-8529-7090
https://orcid.org/0000-0002-8909-7122
https://orcid.org/0000-0002-0425-8936
http://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1

IEeY s qpgw 8)lad 0 jily 8,90 coid )9 ot paiho A

EPRY-N

sboply )3 1) Sl llil o) bleilo 5 LS b 5l (gl 5 Casl 950l (6> 53 oo Jlomr luso 51 (ST 3 Sle>
JLns (g9l slaylojl g S i oS Canl Cuxdly cpl ey Sloa odd did L (cble oyt j1 (S L3 358 a4 05
S ol 0 oanlie 3 (39 doye ) B Sl (Ve A LpSan 5 5) den Sl sk s 5 psal g e
59 SBSI (Jod S0l 3 (Jlo lsie 4 08 ednlie (b)) slade S 0 i |y il el (saiges
Syr S Mo b it 05 les Jlod 4 g Wle3)S aitios 36T 8t 5 Jligd o K g o 5y K Wle oo
sk 4 g bl3L 2pmly ol il 5285l 2B 5 qelite slagil s S i & cunl 038 Pl ST JLsgd

ST 3l iz 5 Simj )l (e 3529 5 A5 4 & A3 o S (VY gl J9355 & |y Sl (3l i
B G pmn b aSore Ll 13,15 o s pIS 595 Sim b el 5| 5T 48 Wl oo el |y (65 ys (Yo -A) Ludod 5,8 o
it 3,Skos &y o (b &) Cons s gy 45 sl o 5 LS img salss S sl baKin b g nyedS ol 5
Olgie 4 (Yo (Jlad) g duws dblS) Wil 3800 Jlon adaw ;3 Mle o0 (655 (slady i &S Cawl mo cpl 4 095 (0295
S oS3l & 3000 ol 5 SLES oo gal @ 1) Egenl olRSl Sloa bylil sl 355 imggy > (YY) Lk 2 Jls
Sl 5 (e blgn 5 lels Logasee pleis 65 slacsaiojls & cislan axgi JLity 395 3y g j| e 43 2 )l oyt
Bxi5 ) (Yo WP Slgbls ¢ opioman Aisy 3o 1y 395 Jlo (53,5 g odly (iul38l 1y 555 5L waew Blgn Byl ) 51 B sl oo 295
Ol g sl 03l 58 jliae 1) jlab g asg Sl ()l ISl lati e it ey oBRSL 5 anild Jlgh 2 55563 L 3sS
355 Cusgydio by of el ooy yuads |y 1 Sy 4y s ciblos o Slolun] Wlgi o oleiied 45 13l lis (Y10 oS
Cla g oo dble aSly Wad i odwl) Xy &S Cunl pho dSS pl 0aLST W A pl WS Camdl b g 00,8 Cugd
(YO oo 5 Clslily dlavly 4 a8 col JLigh s (i3Sl sladaly J1 %00 (o ol 5 ladaie glo sl
rzmen 33,5 o pols bl 5,08 13 Xy ] @5 g g5 g WolSdl (o3latBl ity g e 295 4 4B, )5 A8 59
bl sl ) sl gy o Simh g Jlo eyl ai aba 5l gl 5 S0l )5 ()9 o881 ¥F aslllas L (V1) sileze
1y 255 aliel)s dace il ol 3651 b il o (859 (slesd 5 oolSily &5 cudls (o g 315 )15 (alolid 5,50 (1555 sl

oy =@l 1) 05 Uy St g dpag 0y i8]

. Globalization

. Zhou et al

. Brand portfolio

. English Premier League (EPL)
.Pyunetal

. Theodore Levitt

. Hollis

. Baena

. Chanavat

. Paris Saint-Germain (PSG)
. Blumrodt & Kichen

. Chanavat & et al

. Richelieu

© © N O U A W N P

e e
w N P O



1 Ot ST it Kl s 518 g sloaley Joo o1k

Pl Shjre oS a5 00> (L5 g W3S JLE gy 3y90 1) 5laB 3 JLigh (Bl laely (Y410)' Ssilla 5 (B
g 3 ko wlools ailats 3 S5 1905 S, ol a8 slagsyiy il T —pla AT SIS YTY e
S e 3 C8 > slasaly dlex ey )08 S Jlabl ok a b (o cedlo sl b agalse g ploradl 5 cotel
P oMke slasely &5 ob Gl Rad e 55 D &) pgwse i (egrte Jao B L (YY) Jlige Bk oo b )
2 el sloinl alo pw by 253 aiod )3 (69 .0)b (sloin] = oo e g iy cud)l 4 Sy g G (e b don
i 3 (VN lSan g gm0 )5 25T 390 1) ()l Gl g GUS3L 3959 b plgs LSSl (S oS iy
Ol 55 K l)blgn B pas (slagSll 1 (g )lhocuesd g ods STyol Wy CurS i i e ladely o «_:l)»b Olgis Cou
der S slaoliyg)y (sliled duad Llon &S ol)bblan 8 yas jLd) b (g)lhe Cangd 5 0ad STl By cuaS 5 s Sl &5 Waly lis
po Slar slaypS | clye g (b559 95 2 )ee ol g 0300 )13 15T 5,90 1y oyl 0rd Slen UBipg 1 e slaille
oMk 38 ohNaReh (A dliee (IS G Glacusdly I o b (0555 (e Syl g adplny slayeS &
a3y dnsgs (o955 (cgu 2y 3] j1 Lol ablio 4 A5 o jzaS mslio by (sl S 5 lislojles o3l (cloatysm o b sd Jpuamo |
ol 0ads Cdls 28 glayguiS (gl o donis jo Cj il ol @8l 5 as Sles 00 Sl 4 Dgd o JsuS

ol 3935 5 B (5 k55 ke A8 305 g 0351 b (e g 1 1blS &S LIS ks 5] ndel s gl 4y dong b el ol
4\5[.7;.31)'1cw.b).;rcl.?d‘L;J'J\.m?kuo}ga.‘;‘_‘ﬁ‘).)45&:3&1)4@.:0‘434&‘)&0&9%&&#&)499@}&‘)3b..\x';.n
A58 365 X (9585 )90 )3 L3> JLg yine sleelRdl g S I (o)l cpils Sl 53 g Canlig (29890 Glnl )3 A5 Sl
dile ag amls o] (638 5 Sapdy 3l 3L Ko (slosial )3 5 o oS a5 IS4 1) e b)lik sl pealy 5 038
03905 SaS 158 Jli3h oz NS o Loy o] sy Ghoedy & Bl5sm oy (o) Nl 390 (slotaly (e 5 (ol
By oMl rsaly Jao 5l cus)le Limghy cnl ol Jlgus ol cnl 0,0 woli8 o] g 42 &8 o (gl (aamilie i
Sl B985 oy lpl Sy S

g wliivg

colo g plaase ol Gimgly cul (ilol ansle 291 (6595 2005 siopllss 5,559, ' glatyo; k5 £55 51 5 (S gl U39,
Jibs 4 4 0l e Jlogd ipe LWl 5 (T L ke ol g (555 0 Glea il 5 b lke 9050 b Ll ks
Ol 56 gl 18 (o l3l ateS dgtuner o alooles 4 o 29l g lwlid (izmad 5 Cad iy g (S (590
33l plolis (gl € ode Sl claeh € 3559 bylib g s Sle yol D maasie » & 5jyg solSsl b5k anes
g bl 39b Olasuie (s &5 (31 5l adgl g (Slodde Cuned g Ad anlpe (398 Cluogad 5 al2l g (ele dilo )
ax pl ) aslas VY plxl I s aS0IL coleg o g by sl 8y alolS 0gud 4y g Kiadid Cjgo 4y aslas pll 0005
W) dsbiae Ve b ey)las jin (cogie il g g9i5 (l38l jolate 4y sl (L8 ClMbI ST (los i SleMbl oS i)

. Brannagan & Giulianotti
. Glocal consciousness

. Soft Power

. Sondaal

. Localism anew

.Pyun & et al

. Thibault

. Grounded Theory

® N o g A W N P



,f'r)ﬁé P g SJL‘J ;MQ}JL‘! Sjjo“;.:))')} ‘.:‘;));)uld )

robie gholezel el popde ) odlinal b iaghy cul 5 (2bb g 2lsy delb Gl meile plsl & ]y ()8 &Y 5 Sl 8
¥ imgh ohen aol g e ol 4 asslye b guls ol (o )lIS0S floj 5 il s (eousie slagsilial o)) B
alold 93 )0 5 jimgh sla )l o 90il5b (2Ll dwlxe (gl 5 (ool (adls (Ve oA (g yilae g (UIS)as,5 oolil

ol 0l Slpiuiig Sloj

Y X laslgy slass
LSJ»L’L’ M)_): X\..

laas” JS sl

gl adgl (sS4 aslio b g 9 0 3000 (6)1I59S 09, T alold G )5 diged j5b & anlac A ()15 b2
ol Condy ) Jodo dame sadS g raslae o I oas

SIS 5903T5L (2LL . Jgus

S 2 s Sl , ‘
B . Oadlgs dlaxs Las' JS slaws aslbao olge Sy,
o9ilb Olslgs

WY \- vy v P1 \
vy v Yo q. P3 Y
vay. a Yy AY P4 Y
avy. ¥ A 4 P5 ¥
VYA A\ Y. A pP7 I
AL \- 4 50 P9 5
INVA A T vy P11 v
A7 s Y AY P12 A
IYYA 0 ¥ OFA Js

@l S Jgo b il oslitul b Limgdy cpl 0 485 plool sladsbas (i90jlil (2l g oo odalia V Joio 3 & ok loa
(5 b0 5 oUD) Cunl Wl D90 Lo gyl3505" slaiel cuild ccunl woyd £+l i oLl e &S0 4 an gl bl dopd AD il
als yo ds Gyl 51 g a5l 350 slmtolsy 2 2ST b Losldhl (soSIl 51 orlizal b loagslas 5 ool (slmodls bl (Y- A
sloposls Jelow I ool b eoyizmod (VoY ((oluno g jauid) €85 )13 Judow 9 4jo0 3)90 (A 5 (5y900 b )58
Jgoy255 5 loied Jdod g (6slaen piline o 85 plul laaidly I (gpSat 5 aated el Jos daodl (o3l
(e O sy 340 (6970 0y Joo Wndlgle € )lad Colash als jo s (3o aled 53 (VoA g 9 (ol i) Cunliodls
5 9525 bl )3 (VA (ol 5 j2id) Cunl oipu) coliS & 5 oiles (Bl gl S 3 5z @ &5 5,8 Jolbs (el S
D3l olrl Jg jip S 8 8 Sl lasaly oS (Syme 4 e @l glypinl 5 bosly Lilos

L Trustworthiness
2. Member checking
3. Peer Debriefing



7 Ot ST it Kl s 518 g sloaley Joo o1k

S sbadl

AY el JUgh 5 S 35y bl sl 3y50 (slasaly & 455 b o plon] (slaesslinn 51 Juols slaasls oo 5 230
reblie yliy gy b aall )3 8,5 518 S porde OF 13 (o990 (S35 4 429 b gLt (ol & clo late | oyl s
i3 0 48 15 bl Lol dgio TY il 390 (claolyy )3 padlie (ypr Slosio bslyy 58l ¢ ldl sy S5 g ol Cad &y
5 Bl = (58 drwgs ¢ Boi> dngi (53l dnwg o pliw drwgi (adlge i Jold baadlse (pl LAS (gandled (VS sadse O

Do oo 0, ¥ Jada 13 lasely besl (6 l38057 5| Jols auls 4 4ol 3 g slan! = Ko )8 dawss

SRS D 590 sl (g0l (BKGI (5 1350 51 Jols slaadl .Y Jous
Lalsie Wadlse
ol sl GLSTL g (o359 (ool o)l -
ol Slozl g (e il g s g pp 8 i Y wlow drwgi
92 9 ke gy Y
Oy 5 S ol daolSal, i Jlo 0,5 g e 2ljael -
Jigh cato 5 bl g 2 B Y
Hello glyite 9 )13k prew (a3 -Y
9399 (5,535 Crio dmmrgs —F &L arungi
@ bl el cle =0
Hodlon b jusll Gl —#
o cilad sloyl -V

s9290 S G (5 -
09l 9 S plojls dmolRisly (b dias 6 —Y
1S Jieuss 9 (snlos &)y g (yilsd 5l oolisal - Dy drgd
Hello o JSSgy 5 0ailes (sl =¥
als)3 g badal sl )5 cudlas slogl -0

ol 9 0B ilaio (315 3 S B 4 Cond BT g calis ilzEl -
S clie g cldS Sl -V
S Ny pgad g fit o5 ¥
Ot 9 wlai (655 JS5 ¥
WP ) sladligy (Slje S -0
S3PPSS 5 paass (il Pl Sl A3 Jliss ol —#
BBy Jolei day 9 K 3 obgy ool =Y

SHElw g (&8 arwgi

Sl 9y oy i CebB— A
Sl cleasja jials -2
Jex-pg [+ PO W RPPIES IRV AR




’f’r)ﬁé P g SJL‘J ;MQ)JL‘! Sjjo,‘_;..:))')j &‘.‘));).l.a 1)

e bl yiuljal =Y
labey a2 g5 o =Y
S ool slioles aab yiol58l =Y

2955 ) 2l 4 Sl sboyine 5 BUS] Sim b Uil ¥ (S 3 Ay
cllolloye plisl s (o ygye 2l38 -0 sloia!

woges Cals) o blis i8-8
(CSR) aolssly elos! (slac) g dnwg -V

(CRM) (Ll ot g ohbolgn b s 95 ol bl I A

aol 34 3 055 0 jy8 05l Dy90 V JSKS > ) JWigd 5 S iy b Sl il 5y5e sladoly Juo ol )

503 kel )

P IUTRCIEEE PRy +E

S g ke mas

Gobazsl axwgd

S slail oliles aad il
sl gl e (S WS B R

o mlj-l.a-ljs)
Josop mmie o lilintl g o3l LS
wtdonn oloymte 9 5k s 2l5E

s EpShe,S e axg

whepbed g Gllafale; s

el gl 221 5 sla g2 2
oo Dl g bLis 2ol A

LbaLﬁLg ‘fL.e."J"l LsLbC.\.WJj.‘.M At g5 sllad
< Jb.';-Lm gl é,j} Ao gl
Sl sy 0y 25 L)l sprge Hold sledls
o8 S slesling ke ot Lol ftls (it Stalplll
Sl o gy ol g o Jhsss ol ke 2y ke g dsd gl
el b o b Sl T Leala L s e s e it ol
il e g Ladely LR 085

2948 JUigd 55 S W b (Sl U1 5)90 SLaely Je ) JSu

Sligad Sl 395 a8 Cuwl oad 03ld LS Hlgo s ygo 4y Baiod sladdlge yw bLI canl bles V S5 j0 a5 jslailen
Sl il olyer 4 1) 1500 gl ity jd dmwgi Wlgi o S SO 0 drwgl S0 Ghle A ] [0S0 adge Jilate 45U g



" Ot ST it Kl s 518 g sloaley Joo o1k

S5 4R g Sy
Axwgd ¢ Boi> dxwgi (3Ll — wlow dxwgi Joli ond ool (sladely s adlyyy o 4 Gudss ol Gise &S job olens
sl ol 31 o3zl 5 (555 (oulols B ) ol 4o g sl | Sy oy (olatn] = Sin b dnsg g (Sl —
S5 5 Sl e 31 085 900 lahos 3 6 o ol b 35855 4555 o] 8 15 o)Ll 90wl slao S LISl
Jsr caby b g ol nag Bk 5l 41y pbae ¥ ol dauly 4y olgiee o 28lo g0 p 3 )08 b cind o | (1859 (sslolpd
) dtigg Sydg5h Sl LIl G555 eolaled oS00 ©ole 4 8 sl (Jligd bl o) Uhjpg o 295 4l )b 5l 4L,
S by b 514y oo (goside (lsie 4 b5 Bl 5 ol s (nglao gl & pye asls 1 (438 b b W50 395
(st p8) 2l 1aygdS (oo (pwlow Mol 2900 (sl calie (230l WSl p )8 (ol (slaadlhe lgie 4 sl g olaid]
Sbagiagh 3 & Sl Gl g adlate (slacids (3 > (wgd 9 o gug i owlew drwgs slajgme SIS0 (o (VY 585
3 ol pye ol 4,5 15 A y90 o0 (Y+IV) 5,055 5 iy 5 (V0F) ladsn 5 nSe)S (F10) Sl 5 SV,
el gdiee Josio s95 & yioS 353 ST o) Caa wndl 5 WS Iy (53 @2l S0 b b b
9529 Lolodend IS 51 glaadlie Sl (S plgis 4 parde () B oad s b jgulS (b lejlie g LBl Jo )3 oolla wlalnd
5 5, Sligen (o5 4 pn L gk slajsome 5 lndilhe don (S0> Sile & tmd )15 055 b cos |y elarnl - Sin
o bl 13U lgie b o)lisbo adlge D 50 mree o) il azily ol e 4y 1) 105 by 550 3 dawgi Klgi o LSt o ) duwes
Ol 5 525 5 (V410) Sglber 5 Ly gyl L tslyan .l 005 @Bl 15T 390 sty 2ljBlon g laaly 6,05 51
Cutly s 3929 (23559 S

2B b Gyl 4t ol b Slea gy 0 (s2kaidl dnwgi whe slayge | i o (9,5 9 olSsl oljael
(Y 5) b el imat s b Lol fcan] Kinlan 5 guad (Y+15) sabomy Y+ 1Y) Slgbls ¥+ 1Y) Ll salan 51 (g )by liios
e cllojle 5 598 JUis y5p K cbolSialy pils b s i Splonl claaslas 4 cylic b .ol guanl (Yo +0)f s
ot 9 1o golas (elaolSsly 1 o)l5,msS o W jse, 5l ool b sl g 35,055 )5 sllas o cuslio Cundy > (g3bazdl Llsd 4
3 ey BB pise (Jlgh oty ad Sl Sl 55 wigyel bl BU caslio gliael3 4 b 2,8 )90 Cuslio (532)40b s dine;
(V1Y) 2lgbly deso cnl sl 3 a8l o Lallie Jlo ol 5 (S @l g o258l (i3> (tal3él amis )3 (U1 alel o
o G5 8 YT Lo 3 a8 (6,880,555 o by 5o ol oS3 JMlall i Mo Coles 15,5 dge 4 o8 350 ol
Lng.\J).g Azwgd |) >9> U»MJ cho.J u_..,ls) w).ow..{d]).’ JL.»QB L;’LP Lgl.{b.ﬁ)g 9 Lm&.] D)’a)pl ‘.\JLu WfLJ.) ..\mJ)Jﬁ oliwl.,\/'
S o ol (Ve 0F olSan 5 Sin g (Yo 0)) S o oysm ksl ol )3 (Y10 dig) Wlo3,8 Chglane Ml Lol 13 365
S5 IS ol > grw (Sl g e (e bawgs 0 Sl (VL i Jold Sl Sy sy sblje oS
Al Sl laylil 43959 3 Jarws 5 Sl LLIL sl Byl (36 oladl 4o g ()1

. Grix & Houlihan

. Nye

. Foer

. Sage

. Qatar Tourism Authority (QTA)
.Cheng et al

o A W N P



,f'r)ﬁé P g SJL‘J ;MQ}JL‘! Sjjo“;.:))')j &‘.‘));).l.o 'F

b5 slaiags o b g piegh i ol D JUigs catio ) i Jladl g (o B (solaiil dnwgs (sl ygome 1503
L Jy fcal Sialon 5 g (V1F) (low 5 (V1Y) (93l 9 poiwd (V+10) 525 5 poke (V1Y) olSen 5 sl ialex ]
2 3 paastie glagys 39u0S g (LBl 9290 Jamily 4 o b sy oo Jla5 4 ) Slgsen (Vo) Cgud imgh does
Sl ubel cpl p cadls walgs 2y lsr Jus sl Logasie (llizsl 5 (8 lp (o0bj slotinej aoye ol
5 59 Slelled (eloinl (150 dmgi ()9 Sl g pilg) (obing BB (oBiyg 9% 10 o9l Ale by (ke B
salgs islae olJlidl 5 Jlgh Cabo drwg comw g 43,5 )18 aine b Sl doye )3 (B9 98l (Lol )3 5yl
Caino pogmw pols b )0 a8 sl (559 (6)5050,5 Cariuo dawgyl «ou D0 cloinl 5 (oolail slasely 51 K> (6005
By 4 8o Gl (V2 IY) (2lgus g poiand 5 (VAT g2 udos aoms ol b bslyas bl (53l09)095 5 i Sl g 2013
BP0 olasl gy 4 )l dblie 5l Jeols wlae g delyd S o 6yl 3 biwe y9uiS o |y loss g YIS b5y o, 5id,S
A8 dalsd ad wie glaco B B 5 g Gl 25 Gl (SB35 S it 42 (2335w sl ol (nl g 358 0

@l b oS 2dboe o b ke SVshe 5 (Boi> dnogi con oS JLish 5y S 8005 Sl ool o tere J (S b
sl d 50 ol by dnug gl Yt o Casl Gloa 5 Mollin oty Jsad ol 5 4L i s> o2l
pic dex I 35290 S5 IS 5 lagille @3S plonl sbadslan gl 4 colie b Byl 5l 0y0licn (lin)) 1y (o (slajye
el 5 Sy Caglyl )3 (oo (oo Blisl 9 Wb )3 sl (Boi slroigyy 9 glad >y GoablS oy (o5 (96 s
Jo355 5 ol 453l 3 alao 3 e ol s Lok o 198 e 3 loo i 5 (sl a2 b 5 5, 3
Sl Sl ol plis sl ylgds JU5sd (oo saglejl (sl a8 Sl aose 4 39)9 (a8 Ll 3929 b ey o0 5lai 4 K593
4 s bl 35250 (315 slo byl joi Lo Dlus @ slatl o 3 b (gl 5l 2y90 slacdlo 5 (255,55 (S
GBS Caid g S guase (yog)d 4y bayye claaislyd  oled a8 > lly jauiS” Jligd Joie slalojl o o cudlad sl (ol
edls 12155 S5z (35 e ogrg K03 5 00 S elS ool 4l 4 295 5 (52959 455y By b bk il
3 ot ol l (Tl lape ¥ 5 (5l ko 5 (8 dngs il JWs i S S paS e slasely J1 S S
() S 5 3 700) bl 5 ol5bly (F15) some, F1V) ol el o ] (5 s ol b ngs b
5059 053 sl ol 32908 e Gl ey U3 b Ol 1y 0 S (B3] pgad ] o 4B S g0 slaiagh 4 s L
by 0529 (35 e il VNV phlSan 5 28T o (Ve WY) (lSan g g ralor 51 o, Smgfy ) o)l bl aip0)
9 Ny ul?w‘ 2 ‘oww JALC B L)l?"c 4 FUR Ly WQ.S u;l ‘églﬁ 5 Lol S8 J)J ‘) Ly Py Ju.:‘y) LQ)T LY

. Hua

. Gupta

. Schuiling & Kapferer

.FIFA & AFC

. Akram & et al

. Perceived Brand Globalness and Perceived Brand Quality

o A W N P



0 Ot ST it Kl s 518 g sloaley Joo o1k

Sols (YHF)VU»I) (s0ys sdsly l)blaa o ol Sliles b byl )3 05gs .canl )IK);U\QK.\;.{J)@ wsliles Jad i)l
93yl g Wbl andly gy GBASBran (D)) ol pde &5 398 coge Llgi e iy MaT,a8 g ofg 55 dbml &S WS e LS
(S SS9 pgal (i Shy 9y IS wlopw b algie JLigh Slade (S ) cpl )by e 4l Jpae
Aoy Bl 1) 595 Ky 055 0)))

slails alte o o conl Sy slaslig) (b canS (85 5 0,8l 3,0 o0 IS & gkl ailhe slaygee o3
plie & 05 dgh 4y wien (] 12,5 algd dbml Sl ladiluy 3ok a)gdS o 08 dangi g D) Car (b0 slacus b
2958 o1 53 o gye o)) g Simyd JUil g e bipg oS08 Gl (V4VF) Gledgn g uSG)S 9 (Vo)) 25
Olgie 4l 2gs e oF JLigd Sl pla Sljre b plall a5 sy ol (YoOY) fladgn 9 (uS)S dede opl sl > il dales
w2 3 1 ped Sl izl osilasdly (sladlS g liw 3l (ite pgal 9 3905 (Byme (SE,S (lp (IS Cungd 9 0o ()9S
JW Gyl G 5L VeYY Sl ply lagsib (Ghjme cansS L jhad a8 1l LS (V4N0) gl g (BUlp (uimmen s
Gl Jlod K03 By jl g sl (698 (pde b oyte dloy (65988 (LIS pga 4 57 e —olea BT S5 iles
Aile 395 Simyd colu | (phl culgtue (ilate y (S 350 b (55988 gl i inf Jin )] (e g

Slapingh )3 o8 w3l o y9uiS JUigd 5y S Y BB, ol dgme 9 by Gl dgie won 390 slaygme S0d ]
s e 5 @yd8 3les ol b sy so s dy sl s aidly by 0 (YY) oLl g lacelo 5 (Yoo V) cdgiol g ol
2 g a4y iy Jiled cal g e Slilus Sliles 4y olbloe jttn bl & lisabl pas byl (ol 2929 4 5
slp ole Slgice & 2950 Clilue isse il g (98 Culy Ba)b 5l olSsl dalys o 2l Coge Lol
bl olSily e sl ity e

wongd Gl el ool elaal slacdlsins gy Glnl JWiss 5 S 3y GuGke gbely Giiete I G

4S5l 5l o)l Slgsen (YIA) ohlSer 5 059,80 5 (Y )1) Lile) (V1Y) oL selar I ()b slagingly @ls b (tghy
bl dnalejl otz b lgice Gy cnl 5l cnlpls 25,05 1) (ooaete olonl slacgine plosl LUl Jligh (slaolSsly
slacdyine JSSgp plol lasely jl 39 a5 oliblon slasi (Rl531 L ad smlgs lblga (ialjal 4 pocie 595 oS ales )],
250l LS (VoY) 593 5 judlo (pogad cpl )3 adbiialed s o (5 tdn (93baidl dgw 3l leii 63 ] olSil clozs
55 e aligy yuwczie oSl pizam )1 Culleb 4y iy oMl ¢ odjgel dla> a1 Lgluoyly aile Lid Jlish g ykee (slmelSil,
A2 %03 g 3l sl o3l )15 oMl 5 (bigal (298 51 Coles el (slacio b bl g el sladslyy 5, 1y 055
bl GBI JLigh il a2 0 (29SS (sl dej 3V Sl (59565 5 ($55I9SS (paasS (GBI Job o Malle Slol)l 38l
& Jssh o) SLales 5 oolga Logasia p3ye slol (dlyr oges blis 5 caldy o Jlalli plinl g (o ype (il L 5 43 salss
S pele V2 VF) Gladgn g (uSo )5 (V10) Bl salen 51 (b liios (slaaibl L g glis 31 Gise cpl ol aalgs s

. Consumer’s watching intention
Ross
. Manzenreiter
. Glocal consciousness
. Oriental
. Competitive balance
. Perline & Stoltd
. Corporate Social Responsibility (CSR)
. Romania
10 Salcines & Downs

© © N o G W N



lf'r),._,Q Py é,u «,g.bo)‘.)'é é,}.)“:.:vjjj S pt o »

(Y+2F) o8 Clidod gl b Jg ol Sialos g gusod (YIV) (5jh8 0 5 g0 9 YY) 651 9 0lyseS (V4Y) o)Sen
U5 sloolSisl dolo s e st lylolem 48 amson s 015 plos] oldllae sl guuodls (F+ +F) iipg Y+ +0) s
e (VIY) ohlSan 5 s 0le osis & oo ol 0 9 (i whe sl U] slasiolis o lajls Lol 4 adl oo
S wlie Sluoe Jlsgs olblgn g b yide slaatalss g ks ololid (slp 2iei 8 )lp) e &) ymie b bl o pie
s ol a3l § 5 45,5 1,5 S 390 lolligm 5 315 Slbln 5 b s b drgugs bl dawgs ¢ Laiss g iumbon
i ) (gloyly gl b pols Limgds cslaaily i oLl ol o U 1 48 jsbolen Lol 08l b sles srews 1 legpls
9 LW Jpaze |y (a8 Sl colyStngly cnl 2)15 Slgseen (Vo o) wusyg V2 +0) g oV +F) Sd (V1) oo saboa
o & (S CadeS Sl g ol iiile) o 51 Juols gblio &S Al o 3208 golio b (sloysS g lagylojl ol 3l (slaiyjo
ol osbide 6 T 4 pgge cilasie (63,809 SBST L (V2Y) Ui (pogad cnl 3 g JeuS 4Bl dnwg (gla oS
Mool Blgice W)l (eloil = oo b 5 iz oo 4y (S g Connd Gy b dad 3 (133l (slasaly o573l 0
dg2ge (e Cud )l g o390 Clial (13 Sl mbll (69)8 sla il 1 p)Y Sl g s lopj (yslo wal s b oS 3y,

iy dmng ] 3590 clatoly jleslital g (ol 4 s jlaie &y

il 4l sloolSil g 528 Jlogd Jip S plojl lpe ol ) ols (2B (shlie e g (13l i whiogllee
S8 e 35 £li)) g o5yl BB jglate 4y ey )3 0 1y ol e gl B S 5e (> (tere lgis 4 053 By sy,
Jbg yp S puike cute ladely p (ue (B Ngdanlas 28T Gl 5 (Lhagl aled 4 dogi b e Hl5 4 i
M SRS yame 13 C8 > ez 3V (il pan (()lB) — (5,55 (Sgumen b 98T JLSgd oIS nlcundg ol e Cusl (5955 ol ]
39l ool 3 )

S g 0

References

Afrozeh MS, Mozaffari SAA, Aghaei N, Safari M. (2018). "Identifying the Areas and Factors Affecting the
Social Responsibility of Professional Soccer Clubs in Iran". Journal of management and sports
development, 9, 69-89. (In pesian)

Akram A, Merunka D, Shakaib Akram M. (2011). "Perceived brand globalness in emerging markets and the
moderating role of consumer ethnocentrism". International Journal of Emerging Markets, 6(4), 291-303.

Ameri Siahouei R, Zanjirchi SM, Mashayekhinejad S. (2016). "Reviewing the Needs of Supporters from the
Fancier Management System Using Fuzzy TOPSIS and ANP Techniques". Communication management
in sports media, 4(15), 42-52. (In pesian)

Baena V. (2017). "Global marketing strategy in professional sports. Lessons from FC Bayern Munich". Soccer
& Society, 1-15.

Bauer HH, Sauer NE, Schmitt P. (2005). "Customer-based brand equity in the team sport industry:
Operationalization and impact on the economic success of sport teams". European Journal of Marketing,
39(5/6), 496-513.

1. Customer Relationship Management System (CRMS)


https://jsmd.guilan.ac.ir/article_2135.html
https://jsmd.guilan.ac.ir/article_2135.html
https://jsmd.guilan.ac.ir/article_2135.html
https://www.emerald.com/insight/content/doi/10.1108/17468801111170329/full/html
https://www.emerald.com/insight/content/doi/10.1108/17468801111170329/full/html
https://sportmedia.journals.pnu.ac.ir/article_3972.html
https://sportmedia.journals.pnu.ac.ir/article_3972.html
https://sportmedia.journals.pnu.ac.ir/article_3972.html
https://www.tandfonline.com/doi/abs/10.1080/14660970.2017.1379399
https://www.tandfonline.com/doi/abs/10.1080/14660970.2017.1379399
https://www.researchgate.net/publication/235311581_Customer-based_brand_equity_in_the_team_sport_industry_Operationalization_and_impact_on_the_economic_success_of_sport_teams
https://www.researchgate.net/publication/235311581_Customer-based_brand_equity_in_the_team_sport_industry_Operationalization_and_impact_on_the_economic_success_of_sport_teams
https://www.researchgate.net/publication/235311581_Customer-based_brand_equity_in_the_team_sport_industry_Operationalization_and_impact_on_the_economic_success_of_sport_teams

% Ot ST it Kl s 518 g sloaley Joo o1k

Bazargan A. (2008). "Introduction to Qualitative and Mixed Research Methods": Different Approaches to
Behavioral Sciences. Tehran: Paydar Publications, 126. (In pesian)

Blumrodt J, Kitchen PJ. (2015). "The Tour de France: corporate sponsorships and doping accusations". Journal
of Business Strategy, 36(2), 41-8.

Brannagan PM, Giulianotti R. (2015). "Soft power and soft disempowerment :Qatar, global sport and football’s
2022 World Cup finals". Leisure studies, 34(6), 703-19.

Chanavat N, Desbordes M, Lorgnier N. (2017). "Routledge Handbook of Football Marketing": Taylor &
Francis; 364.

Chanavat N. (2017). "French football, foreign investors: global sports as country branding". Journal of
Business Strategy, 38.(6), 3-10.

Cheng JM-S ,Blankson C, Wu PC, Chen SS. (2005). "A stage model of international brand development": The
perspectives of manufacturers from two newly industrialized economies—South Korea and Taiwan.
Industrial Marketing Management, 34(5), 504-14.

Danaei Fard H, Mozaffari Z. (2008). "Improving Validity and Reliability in Qualitative Management Research:
Reflection on Research Audit Strategies". Management research, 1, 131-162. (In pesian)

Dastoum S, Savadi M. (2017). "Designing the Framework for Entrepreneurship Development in the Sports
Tourism Industry". Quarterly Journal of Geography (Regional Planning), 7(2), 269-85. (In pesian)

Foer F. (2006). "The goals of globalization. Foreign Policy", 1(153), 86.
Givarian H, Zakeri M. (2013). "Globalization and Cultural Relations". Media studies, 8(23), 99-114. (In
pesian)

Grix J, Houlihan B. (2014). "Sports mega-events as part of a nation's soft power strategy": the cases of
Germany (2006) and the UK (2012). The British journal of politics and international relations, 16(4), 572-
96.

Gupta A. (2009). "The globalization of sports, the rise of non-western nations, and the impact on international
sporting events". The International Journal of the History of Sport, 26(12), 1779-90.

Hamidi H, Sarfarazi M. (2011). "Globalization and Human Resources Management". Global Strategic Studies,
2, 1-48. (In pesian)

Holt DB, Quelch JA, Taylor EL. (2004). "How global brands compete". Harvard business review, 82(9), 68-
75.

Houman HA. (2010). "A Practical Guide to Qualitative Research". Tehran: Samt publications, 18-20 p. (In
pesian)

Hua KP, Ibrahim I, Chiu LK. (2013). "Sport tourism: Physically-disabled sport tourists’ orientation". Procedia-
Social and Behavioral Sciences, 10(91), 69-257.

Keller K, Lehmann D. (2006). "Brands and branding :Research findings and future priorities". Marketing
science, 25(6), 59-74.

Khanifar H, Moslemi N. (2017). "Principles and Fundamentals of Qualitative Research Methods (New
Approach and Applied)". Tehran: Negahe Danesh Publications; (In pesian)

Khodadad Hosseini SH, Rezvani M. (2016). "Comprehensive Brand Management: Schools, Valuation and
Development of the National Brand". Tehran: Cultural Research Center; (In persian)

Manzenreiter W. (2010). "The Beijing games in the western imagination of China: The weak power of soft
power". Journal of Sport and Social issues, 34(1), 29-48.

Nye J. (2004). "Soft power and American foreign policy". Political science quarterly, 119(2):70-225.



https://www.gisoom.com/book/11142442/%DA%A9%D8%AA%D8%A7%D8%A8-%D9%85%D9%82%D8%AF%D9%85%D9%87-%D8%A7%DB%8C-%D8%A8%D8%B1-%D8%B1%D9%88%D8%B4-%D9%87%D8%A7%DB%8C-%D8%AA%D8%AD%D9%82%DB%8C%D9%82-%DA%A9%DB%8C%D9%81%DB%8C-%D9%88-%D8%A2%D9%85%DB%8C%D8%AE%D8%AA%D9%87-%D8%B1%D9%88%DB%8C%DA%A9%D8%B1%D8%AF%D9%87%D8%A7%DB%8C-%D9%85%D8%AA%D8%AF%D8%A7%D9%88%D9%84-%D8%AF%D8%B1-%D8%B9%D9%84%D9%88%D9%85-%D8%B1%D9%81%D8%AA%D8%A7%D8%B1%DB%8C/
https://www.gisoom.com/book/11142442/%DA%A9%D8%AA%D8%A7%D8%A8-%D9%85%D9%82%D8%AF%D9%85%D9%87-%D8%A7%DB%8C-%D8%A8%D8%B1-%D8%B1%D9%88%D8%B4-%D9%87%D8%A7%DB%8C-%D8%AA%D8%AD%D9%82%DB%8C%D9%82-%DA%A9%DB%8C%D9%81%DB%8C-%D9%88-%D8%A2%D9%85%DB%8C%D8%AE%D8%AA%D9%87-%D8%B1%D9%88%DB%8C%DA%A9%D8%B1%D8%AF%D9%87%D8%A7%DB%8C-%D9%85%D8%AA%D8%AF%D8%A7%D9%88%D9%84-%D8%AF%D8%B1-%D8%B9%D9%84%D9%88%D9%85-%D8%B1%D9%81%D8%AA%D8%A7%D8%B1%DB%8C/
https://www.emerald.com/insight/content/doi/10.1108/JBS-04-2014-0046/full/html
https://www.emerald.com/insight/content/doi/10.1108/JBS-04-2014-0046/full/html
https://www.tandfonline.com/doi/abs/10.1080/19406940.2016.1150868
https://www.tandfonline.com/doi/abs/10.1080/19406940.2016.1150868
https://books.google.com/books?hl=fa&lr=&id=hzUlDwAAQBAJ&oi=fnd&pg=PP1&dq=Routledge+Handbook+of+Football+Marketing%22:+Taylor+%26+Francis&ots=I5vh_j39KJ&sig=RvLClwmryu1wMI031yXuKN580TM#v=onepage&q=Routledge%20Handbook%20of%20Football%20Marketing%22%3A%20Taylor%20%26%20Francis&f=false
https://books.google.com/books?hl=fa&lr=&id=hzUlDwAAQBAJ&oi=fnd&pg=PP1&dq=Routledge+Handbook+of+Football+Marketing%22:+Taylor+%26+Francis&ots=I5vh_j39KJ&sig=RvLClwmryu1wMI031yXuKN580TM#v=onepage&q=Routledge%20Handbook%20of%20Football%20Marketing%22%3A%20Taylor%20%26%20Francis&f=false
https://www.emerald.com/insight/content/doi/10.1108/JBS-04-2017-0053/full/html?utm_campaign=Emerald_Strategy_PPV_November22_RoN
https://www.emerald.com/insight/content/doi/10.1108/JBS-04-2017-0053/full/html?utm_campaign=Emerald_Strategy_PPV_November22_RoN
https://www.sciencedirect.com/science/article/abs/pii/S0019850104001403
https://www.sciencedirect.com/science/article/abs/pii/S0019850104001403
https://www.sciencedirect.com/science/article/abs/pii/S0019850104001403
https://www.jgeoqeshm.ir/article_49689.html
https://www.jgeoqeshm.ir/article_49689.html
https://www.learnliberty.org/blog/history-of-free-speech-in-america/?gclid=EAIaIQobChMI6Jmow4K1ggMVRopoCR113AB9EAAYASAAEgLbhvD_BwE
http://ensani.ir/fa/article/333768/%D8%A7%D8%B1%D8%AA%D8%A8%D8%A7%D8%B7%D8%A7%D8%AA-%D8%B1%D8%B3%D8%A7%D9%86%D9%87-%D8%A7%DB%8C-%D9%81%D8%B1%D9%87%D9%86%DA%AF-%D9%88-%D9%87%D9%88%DB%8C%D8%AA-%D8%AF%D8%B1-%D9%81%D8%B1%D8%A7%DB%8C%D9%86%D8%AF-%D8%AC%D9%87%D8%A7%D9%86%DB%8C-%D8%B4%D8%AF%D9%86
http://ensani.ir/fa/article/333768/%D8%A7%D8%B1%D8%AA%D8%A8%D8%A7%D8%B7%D8%A7%D8%AA-%D8%B1%D8%B3%D8%A7%D9%86%D9%87-%D8%A7%DB%8C-%D9%81%D8%B1%D9%87%D9%86%DA%AF-%D9%88-%D9%87%D9%88%DB%8C%D8%AA-%D8%AF%D8%B1-%D9%81%D8%B1%D8%A7%DB%8C%D9%86%D8%AF-%D8%AC%D9%87%D8%A7%D9%86%DB%8C-%D8%B4%D8%AF%D9%86
https://journals.sagepub.com/doi/abs/10.1111/1467-856X.12017
https://journals.sagepub.com/doi/abs/10.1111/1467-856X.12017
https://journals.sagepub.com/doi/abs/10.1111/1467-856X.12017
https://www.tandfonline.com/doi/abs/10.1080/09523360903172390
https://www.tandfonline.com/doi/abs/10.1080/09523360903172390
https://sspp.iranjournals.ir/article_626.html
https://sspp.iranjournals.ir/article_626.html
https://www.researchgate.net/publication/8265186_How_Global_Brands_Compete
https://www.researchgate.net/publication/8265186_How_Global_Brands_Compete
https://samt.ac.ir/fa/book/646/%D8%B1%D8%A7%D9%87%D9%86%D9%85%D8%A7%DB%8C-%D8%B9%D9%85%D9%84%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%DB%8C%D9%81%DB%8C
https://samt.ac.ir/fa/book/646/%D8%B1%D8%A7%D9%87%D9%86%D9%85%D8%A7%DB%8C-%D8%B9%D9%85%D9%84%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%DB%8C%D9%81%DB%8C
https://www.sciencedirect.com/science/article/pii/S1877042813025548
https://www.sciencedirect.com/science/article/pii/S1877042813025548
https://www.researchgate.net/publication/227442467_Brands_and_Branding_Research_Findings_and_Future_Priorities
https://www.researchgate.net/publication/227442467_Brands_and_Branding_Research_Findings_and_Future_Priorities
https://markaketab.com/product/%D8%A7%D8%B5%D9%88%D9%84-%D9%88-%D9%85%D8%A8%D8%A7%D9%86%DB%8C-%D8%B1%D9%88%D8%B4-%D9%87%D8%A7%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%DB%8C%D9%81%DB%8C-%D8%AC%D9%84%D8%AF-%D8%A7%D9%88%D9%84/
https://markaketab.com/product/%D8%A7%D8%B5%D9%88%D9%84-%D9%88-%D9%85%D8%A8%D8%A7%D9%86%DB%8C-%D8%B1%D9%88%D8%B4-%D9%87%D8%A7%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%DB%8C%D9%81%DB%8C-%D8%AC%D9%84%D8%AF-%D8%A7%D9%88%D9%84/
https://www.gisoom.com/book/11240438/%DA%A9%D8%AA%D8%A7%D8%A8-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%AC%D8%A7%D9%85%D8%B9-%D8%A8%D8%B1%D9%86%D8%AF-%D9%85%DA%A9%D8%A7%D8%AA%D8%A8-%D8%A7%D8%B1%D8%B2%D8%B4-%DA%AF%D8%B0%D8%A7%D8%B1%DB%8C-%D9%88-%D8%AA%D9%88%D8%B3%D8%B9%D9%87-%D8%A8%D8%B1%D9%86%D8%AF-%D9%85%D9%84%DB%8C/
https://www.gisoom.com/book/11240438/%DA%A9%D8%AA%D8%A7%D8%A8-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%AC%D8%A7%D9%85%D8%B9-%D8%A8%D8%B1%D9%86%D8%AF-%D9%85%DA%A9%D8%A7%D8%AA%D8%A8-%D8%A7%D8%B1%D8%B2%D8%B4-%DA%AF%D8%B0%D8%A7%D8%B1%DB%8C-%D9%88-%D8%AA%D9%88%D8%B3%D8%B9%D9%87-%D8%A8%D8%B1%D9%86%D8%AF-%D9%85%D9%84%DB%8C/
https://journals.sagepub.com/doi/10.1177/0193723509358968
https://journals.sagepub.com/doi/10.1177/0193723509358968
https://onlinelibrary.wiley.com/doi/abs/10.2307/20202345

’f'r)ﬁé Py 5)La..3 ‘,,.ao)'JL; 5)j0“;.3jj) S pt o 7

Perline M, Stoldt G. (2007). "Competitive Balance in Men's and Women's Basketball". The Cast of the
Missouri Valley Conference, 10(4).

Pyun DY, Kwon HH, Lee C-W. (2011). "The influences of perceived brand quality and ethnocentrism on
consumption patterns of a global sports brand: the case of Korean college students". International Journal
of Sports Marketing and Sponsorship.13(1):18-32.

Rahimizadeh M. (2016). "Designing an E-commerce model in the Country's Sports Industry". Tehran:
University of Tehran, 251. (In pesian)

Richelieu A, Pons F. (2005). "Reconciling managers' strategic vision with fans' expectations". International
Journal of Sports Marketing and Sponsorship. 6(3), 6-19.

Richelieu A. (2016). "Sport teams' brands going international: The ‘Integrated Marketing Strateqgy on the
Internationalisation in Sport’(IMSIS)". Journal of Brand Strategy, 5(2), 218-231.

Romania V. (2011). "Corporate social responsibility in English football: history and present" .Management &
Marketing, 6(2), 327.

Ross SD. (2006). "A conceptual framework for understanding spectator-based brand equity". Journal of sport
Management, 20(1), 22-38.

Saatchian V, Elahi A, Rasouli M. (2012). "Balance of Power: Analyzing the Competitive Balance of the Iranian
Football Professional League and the Top European Championships using the HICB Index". Sport
Management Studies, (15), 129-44. (In pesian)

Sage GH. (2005). "Corporate globalization and sporting goods manufacturing. The case of Nike". Sport in
contemporary society An antholog. 82, 362.

Salcines JLP, Downs P. (2013). "Accessibility And Disability Csr Policies In Football': The Case Of
Manchester United Fc.

Schuiling I, Kapferer J-N. (2004). "Executive insights: real differences between local and international brands:
strategic implications for international marketers". Journal of International Marketing. 12(4):97-112.

Sepahi S. (2016). "Study the Implications of Globalization in Sport." Quarterly journal of research in the
humanities, 3(17), 64-151. (In persian)

Shariati M, Goudarzi M. (2017). "Structural Modeling (SEM) of Sport Diplomacy Components in the
Development of International Relations of the Islamic Republic of Iran". New Approaches to Sport
Management, 5(16), 89-104. (In pesian)

Sondaal T. (2013). "Football’s grobalization or globalization? The lessons of Liverpool Football Club’s
evolution in the Premier League era". Soccer & Society, 14 (4), 485-501.

Strauss A, Corbin J. (2008). "Principles of Qualitative Research Methodology: Grounded Theory"; Procedures
and Practices. Mohammadi TbB, editor. Tehran :Publications of the Institute of Humanities and Cultural
Studies, P101. (In pesian)

Thibault L. (2009). "Globalization of sport: An inconvenient truth". Journal of sport management, 23(1):1-20.

Zhou L, Teng L, Poon PS. (2008). "Susceptibility to global consumer culture: A three-dimensional scale".
Psychology & Marketing, 25(4):336-51.



https://soar.wichita.edu/handle/10057/18784
https://soar.wichita.edu/handle/10057/18784
https://www.emerald.com/insight/content/doi/10.1108/IJSMS-13-01-2011-B003/full/html?skipTracking=true
https://www.emerald.com/insight/content/doi/10.1108/IJSMS-13-01-2011-B003/full/html?skipTracking=true
https://www.emerald.com/insight/content/doi/10.1108/IJSMS-13-01-2011-B003/full/html?skipTracking=true
https://jsm.ut.ac.ir/article_85762.html
https://jsm.ut.ac.ir/article_85762.html
https://www.emerald.com/insight/content/doi/10.1108/IJSMS-06-03-2005-B004/full/html
https://www.emerald.com/insight/content/doi/10.1108/IJSMS-06-03-2005-B004/full/html
https://www.ingentaconnect.com/content/hsp/jbs/2016/00000005/00000002/art00012
https://www.ingentaconnect.com/content/hsp/jbs/2016/00000005/00000002/art00012
https://journals.humankinetics.com/view/journals/jsm/20/1/article-p22.xml
https://journals.humankinetics.com/view/journals/jsm/20/1/article-p22.xml
https://civilica.com/doc/194424/certificate/print/
https://civilica.com/doc/194424/certificate/print/
https://civilica.com/doc/194424/certificate/print/
https://www.easm.net/download/2013/ACCESSIBILITY%20AND%20DISABILITY%20CSR%20POLICIES%20IN%20FOOTBALL.pdf
https://www.easm.net/download/2013/ACCESSIBILITY%20AND%20DISABILITY%20CSR%20POLICIES%20IN%20FOOTBALL.pdf
https://journals.sagepub.com/doi/abs/10.1509/jimk.12.4.97.53217?journalCode=jiga
https://journals.sagepub.com/doi/abs/10.1509/jimk.12.4.97.53217?journalCode=jiga
https://www.tandfonline.com/doi/abs/10.1080/14660970.2013.810432
https://www.tandfonline.com/doi/abs/10.1080/14660970.2013.810432
https://books.ihcs.ac.ir/?search&sb=77
https://books.ihcs.ac.ir/?search&sb=77
https://books.ihcs.ac.ir/?search&sb=77
https://journals.humankinetics.com/view/journals/jsm/23/1/article-p1.xml
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwi6veiz0bKCAxVK_qQKHff3BtUQFnoECBYQAQ&url=https%3A%2F%2Fwww.internationaljournalcorner.com%2Findex.php%2Ftheijbm%2Farticle%2Fdownload%2F137758%2F96687&usg=AOvVaw1ppPOA6RqXMwndPjsQGREl&opi=89978449
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwi6veiz0bKCAxVK_qQKHff3BtUQFnoECBYQAQ&url=https%3A%2F%2Fwww.internationaljournalcorner.com%2Findex.php%2Ftheijbm%2Farticle%2Fdownload%2F137758%2F96687&usg=AOvVaw1ppPOA6RqXMwndPjsQGREl&opi=89978449




