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Introduction: The purpose of this study was to investigate the affecting
factors on purchasing behavior of consumers of sports products through
social media.

Methods: The research method included two parts of quantitative and qualitative
approachs. In the quantitative part, the required data were collected through semi-
structured interviews from 48 sport teachers and experts. In the qualtative part, by
designing a researcher made questionnaire and after confirming its validity and
reliability, the physical education students (349 people) who share sports products in
social media were asked to complete. The data were analyzed using Delphi method,
SPSS version 16 and AMOS softwares.

Results: The results showed that social networks affect technical and socio-cultural
variables. Also, different aspects of behavioral aspects affect technical and cultural
variables also social networks.

Conclusion: According to the findings, social media have significant effects on
various aspects of consumer behavior and play key roles in marketing and brand
loyalty, and it is suggested that managers of organizations use this way as an
important part of their marketing.
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Introduction

The emergence of social media marketing has caused sports
organizations and marketers to encounter new technological
innovations and challenges. Many sports organizations
attempt to take advantage of this unique marketing in the
virtual world and seek to establish long-term relationships
with the stakeholders and to strengthen interaction with their
fans in this way. In today's world, predicting and
understanding consumers’ behavior has attracted the attention
of marketers in order to find the ways to influence their
behaviors. Regarding this, in order to achieve success,
marketers must overcome various factors affecting buyers and
try to understand how consumers intend to buy a product. So,
the purpose of this study was to investigate the affecting
factors on purchasing behavior of consumers of sports
products through social media.

Methods

The research method included two parts of quantitative and
qualitative approachs. In the quantitative part, the required
data were collected through semi-structured interviews from
48 sport teachers and experts. In the qualtative part, by
designing a researcher made questionnaire and after
confirming its validity and reliability, the physical education
students (349 people) who share sports products in social
media were asked to complete. The data were analyzed using
Delphi method, SPSS version 16 and AMOS softwares.

Results

The results showed that the set of factors affecting the
purchase behavior of the consumers of sports products in the
social media are four main indicators which include: different
behavioral aspects (22 items), social media (17 items),
cultural-social variables (8 items) and technical variables (5
items). As the result, the total number of the designed items
was 52, comprised of 14 sub- indicators and 4 main indicators.
The results showed that all the items and sub- indicators were
higher than the theoretical average of the five-point Likert
scale, for instance, number 3. Therefore, according to the
experts' consensus, all the items are important. Social
networks affect technical and socio-cultural variables.
Moreover, different factors of behavioral aspects affect
technical and cultural variables and social networks.

Conclusion

The current study aimed to investigate the factors affecting the
purchase behavior of consumers of the sports products in the
social media. According to the findings, social media have
significant effects on various aspects of consumer behavior
and play key roles in marketing and brand loyalty, and it is
suggested that managers of organizations use this way as an
important part of their marketing. In general, in examining the
factors affecting the purchase behavior of consumers in social
media, the current study found a set of factors that can play
important roles in the planning of decision-makers. Paying
attention to the consumer’s tastes and problems as well as the
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solutions in controlling consumer behavior are considered
vital for the benefit of the organization and the increase of their
customers. As the suggestions for future research, it can be
referred to the obstacles and problems in controlling
consumers' behavior as well as consumers' behavioral factors
and the examination of these issuers separately.
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