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Introduction: The aim of this study was to present a branding model of Iranian
sportswear industry using data-based theory.

Methods: The research method is qualitative with a systematic analysis approach.
The statistical population included all senior managers of sports production
companies, university professors in the field of sports management and marketing,
and scientific documents and resources. A sufficient number of statistical samples
based on theoretical saturation were available and purposefully selected (16 people
and 24 documents). The research instruments included systematic library study and
semi-structured interviews; the validity of the instrument was assessed using
desirable qualitative validation methods (content validity). Coding and conceptual
framing methods were used to analyze the findings.

Results: Conceptual framework of sportswear brand in Iran in 14 general areas
including brand capability, brand characteristics, brand competitive advantage,
brand love, market developments, economic weakness, sportswear branding, brand
reconstruction, social media branding, brand creativity and innovation is the
rotation of the sports economy, promoting brand value, improving brand
performance and brand loyalty.

Conclusion: The framework presented in this study creates an understanding of the
dimensions of the sportswear brand based on its relationship with a set of different
activities. Based on this framework, it is possible to make an objective assessment
of the level of management activities in each sports production company and
provide scientific information on the appropriate measures that sports organizations
should take for branding.
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Extended Abstract

Introduction

The requirement for creating a successful brand is to
look at branding as an investment and not as an
expense. The desire to invest in branding is weak in
Asia and developing countries. Too much emphasis on
short-term thinking and performance weakens branding
and pushes it to the sidelines. In most cases, according
to the change of the "good feeling™ factor to the brand,
the amount of liquidity allocation to the branding issue
also changes, and to the brand as a strategic asset that
can provide multiple and more values than other assets.
If it is evident, it is considered (Joani, 2015).
According to the discussed issues, the purpose of this
research is to present the branding model of lIran's
sportswear industry using the data base theory.

Methods

Considering that the topic of the research is to present
the branding model of Iran's sportswear industry using
the data theory of the foundation in Iran, this research
is of qualitative type; it is systematic in terms of
analytical structure and practical in terms of purpose.
The methodological framework of this research was
based on the discovery and framing of the determining
components from scientific sources and experts. The
statistical population and statistical sample (16 people)
included all (senior managers of sports production
companies (9 people), expert university professors in
the field of sports management and marketing (7
people)) and scientific documents and resources (24
copies). The statistical sample was selected in a
purposeful and available manner and asked for
opinions. The statistical sample were invited to the
interview based on criteria such as having at least two
roles out of several roles (management, expert of
manufacturing companies, university professor active
in the field of sports marketing and consultant in
manufacturing companies) active in the field of sports
marketing, role history and expertise. They were
evidently and proportionately selected and asked for
opinions. 16 people were selected as the statistical
sample of the research, and this number was due to
reaching theoretical saturation. They had an average
age of 42.33 years and 17.32 years of professional and
sports experience. The research tools included library
study and semi-structured exploratory interview. To
determine the reliability of the research tool, the
internal agreement method was used, which was equal
to 0.80, which confirms the reliability of the tool. The
research tool included two parts of library study
(transcript and checklist)y and semi-structured
interview. From the three stages of open coding
(coding of concepts in interviews and documents based
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on the relationship with similar topics), central
(creating a relationship between the generated
categories) and selective (it is the process of choosing
the main category, linking systematizing it with other
categories, verifying the validity of these relationships
and completing the categories that need further
modification and development) was used to categorize
the identified components. Coding was done using
previous studies and expert opinion. Also, the findings
were analyzed through conceptual framing and coding
methods based on systematic analysis.

Results

Based on the analysis of research findings, the
conceptual framework of sportswear brand in Iran in
14 general areas including brand capability, brand
characteristics, brand competitive advantage, brand
love, market developments, economic weakness,
sportswear branding, brand reconstruction, social
networking branding, creativity and brand innovation,
sports economy rotation, brand value enhancement,
brand performance improvement and brand loyalty.
The relationship and direction of influence of the above
factors are shown in the form of a conceptual model,
and the direction of influence between the factors and
the result of the interaction between the variables are
specified. The drawing of the model showed that the
background factors are the basis of other factors and
play a role as a precursor to other factors in the model
of the sportswear brand. The strategic level also plays a
related and antecedent role for other factors. The
functional level is the leading and guiding factor of
Iran's sportswear brand model and has a process role.
Factors of economic revolutions are also the
consequences of Iran's sportswear brand model.

Conclusion

In general, it can be said that this model describes a set
of structured elements that describe the sportswear
brand. So, the framework presented in this research
creates an awareness of the dimensions of the
sportswear brand based on its relationship with a set of
sports activities. Based on this model, it is possible to
objectively assess the level of management activities in
any sports production company and provide scientific
information on the appropriate actions that sports
organizations should take for branding.
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