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Abstract

Objective

Social marketing is regarded as an applicable concepts in the field of philanthropy and non-
profit organizations that uses mixed marketing principles to influence the audience’s
behavior. It can also lead to the acceptance of a social idea. The ultimate goal of social
marketing is to change society and achieve the public good in a long-term approach. In
addition to charitable foundations and the development of their activities, increasing public
participation in charitable affairs is also considered an under-developed area of social
marketing. Therefore, it should be explained based on an empirical approach given the
growing number and variety of charities. Today, there is a need for charitable organizations to
implement marketing concepts to attract clients for more help. It is also necessary to increase
public participation in charitable work. The main purpose of this research is to examine the
application of social marketing in the development of charitable activities.

Methodology

This cross-sectional research is applied in terms of purpose and descriptive in nature. Library
and field methods have been used to collect data. Given that this research focuses on social
marketing and charity, a systematic literature review was used to study the past literature.
Moreover, the content analysis method was implemented to extract and propose related
dimensions and components. In order to prioritize the components, the significance-
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performance matrix was used, where a questionnaire was employed to collect the experts’
opinions. Then, effective measures for implementation of a social marketing program and
attracting public participation were determined as a result of a workshop with the
management board of an active charity.

Findings

The extracted dimensions and components of social marketing in the field of charity include:
goal setting (behavioral goals and cognitive goals), situational analysis (analysis of social
marketing program environment, subjective norms to charity, social norms to charity),
segmentation (demography dimensions, psychological dimensions, benefits for the target
audience), social marketing mix (behavioral suggestion, participation cost, accessibility,
social communication, people and participation, program funding), as well as program
monitoring and evaluation of its impact (output evaluation, impact assessment). These
components can lead to persuasion and persistence in good deeds and generosity behavior
(increasing the donation of individual resources to charity, reducing/preventing the donation
of individual resources other than charity, influencing macro-policy).

Conclusion

We could identify the following four measures that are proved effective in developing the
activities of charitable foundations: holding events, the use of social networks, personal
communication and word of mouth advertisement, as well as the use of reference groups and
influential people.
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