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(Abstract
Today, businesses face economic, environmental, political, and social challenges that
cause problems to their success and survival. Many international companies have to transform
or renovate their business model due to complexities and turbulence. Hence, organizations are
always in search of an effective mechanism to generate and disseminate information to
achieve an intelligence/insight essential for market-relevant decision-making and action-
taking. The method of this research is applied in terms of purpose and descriptive-correlational
in terms of data collection. The statistical population of this study consists of supervisors and
experts of international businesses (export and import) active in the years 2017 to 2020, who,
after extracting their information through the Trade Development Organization and the
Chamber of Commerce, were selected by simple random sampling. A questionnaire with a
Likert scale was sent to them, and finally the information related to 382 questionnaires was
analyzed using the structural equation approach and SmartPLS3 software. Findings show that
both direct and indirect (via strategic agility) influences of marketology on business continuity
of a company that works internationally are confirmed.

Keywords: Business Success, International Business Continuity, Marketology, Strategic
Agility

\

\. J

Email: haghazade@ut.ac.ir 2 s bk 5
DOI: 10.22059/JED.2021.318068.653583 ftuxs s dulis

*



mailto:haghazade@ut.ac.ir

v OS5l (Sl amlon B 585 3 b JUal S s 31553 ol SIS 3 3

.

oo
5,80 e S 5 Pl (ooliw (gLl Gla (LY Lol sen ba)S7 5 S
COVID-19 i ;-5 s daaly 4 4 Sl 53 1) (glapbd i JISCAT 4 pas iz
sl Esly La O ,w o (Altig et al., 2020; Gjaja, 2020).5,5 sdalive Ol ge 315 &
FINF ol 2 4 L5 0 S 5 )1l p 5 5 ol Lo sla ol 5 55 IDle
= PR Kb s 2l NS i L a8 gl S 3 do s TY e sl
(Baskerville et al., 2014; Ouyang & Fang, 2017; Sahebjamnia et al., 4S™ |, pl,\; RSPy
i s Ml slayil s & oleT 0% sa oS 4 oyl by 2015; Xing et al., 2019)
e s T g s 5l 8 50 5o ar olaa bW iz Sy ke 6l 1 555 L s Sl
== > (Baskerville et al., 2014) 15 3Lu oslaT LgT 335 31 oy omlin ey 15156
ki 53 1) S 5 i)l oo ol 0T ol (S35 Conlad pe 487 ) 5
el 5 s 51l (Oloonas 3 b 518 5enS 3 Slas Sy ke 55l Codd sa
Hallo o 53 )8 5 S eI .(Aghazadeh, 2017).” oo Sty S15L L as e
slacs b N G b ot 5l Ol g a S u.?l.c—)&b\ s laesls s A LS
oo s (WWAVIOLn 5 5 5i0)es Sy ke L boB 6151 b agar s 53 1) S 5
0T (idm 153 Shee Sl 5 b5 & O 5 510 (s (Sl 51l s
u&\} .(Faertes, 2015; Galbusera et al., 2021; Margherita & Heikkila, 2021) _ =1
slal 53 i 3wl b S 0 ¢SS bolejlo 4 457 558 0 obale Jali &K 551 2l
sl Josee 53 Al g bajlis b 5 DY paames ol T3 Aile SIS 5 S Jke Calites
N&\ﬁd&»Gt.ofL&leMJM\A\;};QMQ@&&GRJVLW
(Ahammad et al., 2021; Belderbos et al., 451s o 55,0 G au 5 65 (6 pdy Collanil Lo
ol ol S5 55l 4 a5 b ol I g 2021; Lewis et al., 2014; Meyer et al., 2011)
Gne Sl LgT Conn o5 Slacs 351l @iyl o b Sl il e 4,8 iyl 45 ol
La b2 1551 L arlsn 53 Wa)lST 5 S 51 40 &S5 51l (SSlr (32 b 15 ol 1L



VO Sl o) les (V0 553 ¢ g BT 517 drwgi Aolikad 4

3 s Sy 203151 5 e3linal L Olidoes 8T S o Ol s 5SS &SGS
on 30552 ol Sl o5 3l g s L p Al Jo fl 4 (oS30 55
Slaal s 5L e by Jas e SV g e 5 03 8 e 405 3 WY 00 it Lo oS s
4_:5-\:‘)41}_153:)}4:AJ}AJ):L}:Z:JM@)J{Afmt;i.uﬁ%.]lé):a\nl:b:.u\.&d;m‘

Sl 0l

ORIF S o 9 dindy 1 539 50
bbb ple

IS 4 b3l ke slad dn g psgie b iyl a5 By 15k 0515 Ll 05! )
5, Shes Wiyl o (e L €555 5 s Ol e 4y gl 1L (Bartels, 1965) s
ol (5 o e slaml 53 (IS Jale &S Ol e 4y 5 Sl Lay 1L s LS5
i 5,15k b i slwl OT Coda 5 5,15 ASTG Olejlu 53 0T ISEE, O Sl
.(Chen & Huan, 2020; Gugissa et al., 2021; Hoe, 2008) Cul ,15L b Los 1o Olavanas
03 g0 o813 G b 5148 Ly gt 015 0 li)5L 3 S Cenl 4 a5 L
q_:&@-}: 5o glals a4 (DIKIY) iy 5 (gl sn ¢ 2515 «ledbl 4150 (glaesls
,udjfw;l ol S o0 3ol Olele 55 15 5150 2ils (IGDEET)¢ oL 5 5
301 03 gmed @l 3 Gy b 5SS 5 ST g 1 Olabl ot 515k L L e el
(Aghazadeh, &l wlis S50 5 S5 5 ol Cods ¢gddS Olaind ¢l 5 sla
L Lo o SOl (sl Cotld) (63555 4 S latnms o8 3 I ol 3L ole 2017)
=7 0L SLedbl/Laesls JUESl 5 A 55 ¢ Jeboi 5 4 525 c(5 08T o) 13 G150

oly s (CM‘ 9 @Li‘j)\) oL c()\j\.{ Do 9 Sl g cui_S‘J (SleMb| osls JAL;J)

\ Hyper-function of Marketology
Y Data, Information, Knowledge, Intelligence, Insight

v Identification, Generation, Dissemination, Exploitation, Evaluation
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